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WALTER P. CHRYSLER RITES HELD 


Dodge, DeSoto to Offer Fluid Driver inet 


—_ ‘Lo 











w-Priced Cars), 


Sparks | Of Chrysler Also) 


New Broom at Toledo To Feature Device! : 


Overland as of Today ‘Transmission Introduced | 


Frazer Feats Fi > 
irst on High-f riced 
Blessed Event’ Admitted 
Models in 738 


By | DETROIT. — Fluid Drive, 
Chris Sinsabaugh | introduced by Chrysler Corp. 
‘in 1938, will be available as 
| optional equipment on 1941| 
Dodge, De Soto and lower- 


priced Chrysler cars, it was an- 
nounced Friday by K. T. Keller, | ™ 
president of the corporation. 
Heretofore, the automatic trans- | 
mission has been available only on | 
the higher-priced Chrysler models. 
“Two full model-years of success- 
| ful experience on our higher-priced 
|ecars have shown us the public will 
welcome the extension of Fluid 
PRESIDENT FRAZER, left, hints to | Drive to our less expensive models,” 
the conductor, right, that Overland will | Keller said. 
have a new car with a new name for | “Many thousands of motorists, 
wal. idriving millions of miles, have al- 
OUSECLEANING Willys-Over- | ready attested the fundamental 
land has been a back-breaking merits of Fluid Drive. Their ex- 
job for Joe Frazer, but seemingly | Perience has confirmed our original 


he has broomed the dust out of the | COMViction that it is the most mod- 
ern and practicable method of 


lGangeny Founder 
Services Attended by 1,500 


Notables of Automotive, 


Financial World 


NEW YORK. — Funeral 
services for Walter P. Chrys- 
ler, founder of Chrysler Corp., 


were held here Wednesday 
and attended by 1,500 leaders of the 
automotive and financial world. Mr. 
Chrysler, at 65, died Aug. 19 at his 
estate in King’s Point, Great Neck, 
L. I., after an illness of two years. 

The crowd overflowed the large St. 
Bartholomew’s Episcopal church, while 
police lines held back hundreds of 
other persor.. lining the streets and 
walks about the church. Private rites 
were also held at the home for the 
immediate family. Burial was in 
Sleepy Hollow Cemetery at Tarry- 
town, N. Y. 

Honorary pallbearers were: Jules S. 
Bache, William J. Baxter, B. T. Bishop, 
James C. Brady jr., Carl Breer, 
Walter O. Briggs, Harry Bronner, 
William F. Carey, Waddill Catch- 
ings, Franklyn L. Crocker, William 
F. Cutler, George W. Davison, John 
W. Drye jr., Allen F. Edwards, J. 
E. Fields, Fred J. Fisher, Lawrence 
P. Fisher and John A. Hartford. 

Also B. E. Hutchinson, J. Ford John- 














corners, had the rugs beaten and 

the curtains freshened so today he | POWer transmission. Extensive la- son, Warner L. Jones, John Reed Kil- 
faces his 1941 “tomorrow” with the | P°ratory and road tests had proved 1875 Walter yp. Chrysler 1940 patrick, Nicholas Kelley, K. T. Keller, 
consciousness he has gone from | this to the complete satisfaction) ———s—“‘“(SSCCCCOCCC—OSC( ™STTTC™—._ Adrian Larkin, Royce G. Martin, W. 


cellar to garret and_ spic-and- = ae ee engineering department Ledyard Mitchell, Morgan J. O’Brien 
spanned the old place. ong before we offered it to the N h S Bi C jr., Albert Rathbone, W. S. S. Rod- 
When Joe moved in in January, — as ets iggest ampaign gers, O. R. Skelton, Matthew S. 
1939, and became president, things will woknenne this ek ce ae Sloan, Alfred P. Sloan jr., Harold 
had sorta run down at the heels. ’ e f [ d L P C E. Talbott jr., Juan T. Trippe, A. 
The former tenants had had a fine portunity.” Oo ntro uce OW- rice ar vanDerZee, Ernest T. Weir, Her- 
man L. Weckler and Fred M. Zeder. 


year in ’37, as had everyone else : 
in the ij They selves July Car, Track DETROIT.—Having spent about] percent above those of the 1940} Retired Postmaster General James A. 


industry. themselves : ; ; 
had taken over following a_re- $7,000,000 in preparing its plants to| model year, and that he feels| Farley and United States Supreme 


ceivership and had made and sold ‘manufacture a new car to sell in| Nash sales will be doubled as a|Court Justice Frank Murphy were 
66,680 cars. Came a sour ’38 for all Sales Hit D075 939, the Ford-Chevrolet-Plymouth price | result of the introduction of the | among the attending public officials. 


the companies in the business and P _|markets, Nash announced Thurs- | new low-priced car. |The 29 Club, comprised of personal 
Willys-Overland suffered, too. AMA Estimates day that it will spend additional| W. A. Blees, general sales man- | friends, attended in a body. Included 
Frazer, fresh from Chrysler, where DETROTT—With new incseane millions to introduce the car in the | ager, said newspaper advertising | were Benjamin Fairless, J. R. Fell, 
he had established a fine reputa-|recorded in July, retail sales of biggest exploitation program ever |would be depended upon as _ the Eugene Grace, E. F. Hutton, Paul 
tion over the years as a shrewd | passenger cars and trucks in the | Undertaken by this independent | major medium of the Nash exploit- | Mackall, Howell van Gerbig, Capt. 


automobile merchandiser, with| United States during the first manufacturer. _ation program. Newspaper appro-|T. Rieber, Mrs. J. Ford Johnson 
hosts of dealer friends, was called | seven months of 1940 hit 2,524,844, _George W. Mason, president, told | priations have been upped approxi- | and Mrs. H. H. Ramsay. 
in. ; exceeding the comparable period | this to members of the nation’s |Mmately 58 percent over last year’s, Leon Fraser, former head of the 


; x 3 # , last year by 28 percent, according | Press at Nash’s annual press pre- he made known. He said that about | Bank of International Settlements, 
THAT ENTIRE first year of his |to Automobile Manufacturers Assn. |View of new car models. He said | 1,500 newspapers have been sched- oe Edward Bowes and Amon Car- 





at Toledo was devoted to house-| July car sales of 298,618 exceeded | that he foresees a good fall busi- | uled to carry the ads in which | ter, Fort Worth, Texas, publisher were 
leaning. Not getting going until | July, 1939, by 30 percent while | ness, with national employment and | the new Nash low-price car will | also present. Chrysler and Briggs offi- 
ate January, he had lost the ad-/truck sales of 59,321 were 16 per- retail trade benefiting from the | | oe ee 18, Col. 1) 


vantages of the fall announcement | cent higher than a year ago. July industrial expansion now taking | 


of the new Overlands. He, the in- | was th ; i i 
= ands. 7 as e 21st consecutive month in | place. NADA P 
‘vidual, was spotting the industry | which retail sales of motor vehicles | ; stated he e ges ea ers’ l 


; Mason the “xpec 
‘t least two months, mebbe three, | have exceeded the same month of sales next year to - at 2) 


out despite tl he 1 > , * * 
August, 1939, with ies count + es om Geer: . In Tra U rn U ng of Mecha rt ic S$ 





ng li 0 c | 
- 5.500 cars produced. hair sh Pa. Road Consbtrection The Top Ten | 
a the opening of the 1940 car- Is Highest Sinee 1930 | PASSENGER CARS | ee th ——— the de- character of modern military 
pdt seen : 7 ‘mands tha e defense program |e 2 » , 
ea HARRISBURG, Pa. — (UTPS) — | First Ten in Registrations as || will make for skilled labor, the peep ee ae ee 
Pennsylvania’s road construction || Reported in AN Today: executive committee of National | Panen Mieeeenes, ENE 


ORDER HAVING followed chaos, 


han “Whereas, the largest potential 


has reached its highest peak since |] 1940 1939 || Automobile Dealers’ Assn. 





t was not at all surprising to fi 
as ats ‘ ‘ ind | 492 ee : 3 5 : : 
it the recent press eeeview z _—. it is reported by I. Lamont |] Pos. Make Pos. || adopted the following resolution | S0uUrce of such mechanics is among 
: o- ’ « ug Ss, secrete y i ave a. a s . os ; 
resident whose brow was no aoe as of ae He 1—522,275 Chevrolet 374,851— 1 || Offering to cooperate in training |the employes of automobile dealers 
ger furrowed by worry, a leader wiccens ieee haaee = 0, 100 in 2—340,753 Ford 291,539— 2 mechanics for the emergency: | who have trained them and who 
vho had manufactured 32,443 1940 | <5 far this vear ¢ een awarded 3—275,801 Plymouth 223,959— 3 || “Whereas, the United States of |are equipped and qualified to train 
ms, mnere than double see atic _ mee vent and bsp ane Soe 1—165,033 Buick 121,140— 5 || America has entered upon a pro- | others, 
P1000 annie Wists end aeld. tad eae eee a ey coe 5—137,402 Pontiac 91,928— 6 | gram of re-armament and national “Therefore, be it resolved that 
. | (See SPARKS. Page 19, Col. : ; . > year. Road con- 6—128,956 , 23,262— ‘fense ride adequate pro- | , 
e SPARKS, Page 19, Col. 3) struction last reached that point . 5, 59 Dodge _ 123,262— 4 defense to provide adequate pro- | National Automobile Dealers Assn., 
in 1930 i—117,859 Oldsmobile 82,747— 7 || tection against foreign aggression | by its executive committee, through 
— 8— 61,855 Chrysle 42,5 if thé ed arises, ¢ ibe wenn 
os oe ; ysler 42,509— 8 || if that need arises, and ; ‘side $te y > 
Cs In This Issue 1 Pn under contract until Aug. 9— 61,011 Studebaker 12,200— 9 “Whereas, such a program to be he ae aa ‘th r pinta 
ar Registrations Page 14 duilt 222 miles of road and 22 10— 51,172 M 3 Bias , ee 7 . ; ereby extends to 1e§6Nationa 
eceneseone ag Z : ~ ol,it2 Mere 37.5% success y > > > j . . ‘ : oe 
Coming eevee ‘eavecnne ee dian at tetdens ak & Gaal ae Sk cury 37,538—10 suc ( essfully comp leted _in the | Defense Council the offer to render 
oben has teens eths Page ? 000,000 and since then contracts Total All Makes shortest time possible requires the | assistance in the training of me- 
ction This Wee 4 age a : oe 2.077.942 ROY 425 cooperation of se tris thanics ¢ ste peady 
Truck Registrations ‘Page 12 | have been awarded for an addi- ; on nant ASS oman 9s who ed Big cony a ee jchanics and to stand ready & 
Sed Car Price Table Page 17 tional $7,000,000 of work which has For complete standings of all lt : ps st. ¢ aay ¢ called upon |render whatever other service for 
been authorized makes see Page 14, this issue. o assist, and which the National Defense Coun- 










“Whereas, the highly mechanized cil may call upon it.” 










Chicago Dealers’ 


32-Day Supply on Aug. I 


Also Exceeds 1939 Total 


By Mel Adams | 
Staff Correspondent 
CHICAGO. — During July, 232 
participating dealers sold 8,882 
used cars and, as of Aug. 1, they 
had 9,688 on hand, the monthly 
report of Chicago Automobile 
Trade Assn. on the Cook county 
sales and inventory situation dis- 
closes. 
Stocks amounted to a 32.7-day 


Aug. 1 last year, when the dealers 
had a 29.6-day supply on hand. 

The slight upturn in inventories 
was the first recorded since a 
steady monthly decline set in Feb. 
1. At that time, the high point of 
the year, there was a 52-day supply 
of used cars. 

Stocks of all models except those 
of 1932, 1933 and 1934 were higher 
on Aug. 1 than July 1 on a days’ 
supply on Aug. 1, an increase over | supply basis. Increases were reg- 
July 1, when they stood at a 31.8-| istered by comparison with Aug. 1 
day supply, and a gain also over | last year for all models except 
a | those one, seven and eight years 


a result of a nationwide series of 
pre-announcement previews of the 7 
new models. Pratt stated that ; 
banks of unfilled orders were rap- | Production 16% 
idly accumulating in dealers’ hands. | PONTIAC. — Production of 1941 

Formal public announcement of Pontiacs, due to the unprecedented 
1941 models has already started in | pre - announcement demands, has 
many sections of the country. More’ been increased to 63,750 cars for 
than 2,000 newspapers will be used the first quarter of the new model 
during the announcement period. _ year, D. U. Bathrick, vice-president 
and general sales manager, told the 
division’s sales convention last 
week. 


Its Third Quarter 


Hudson Boosts . 
41 O A << 
utput Ss | A : gunrt. ane are 
Orders Pour In Models Aug’ t,40 July 40 aug’ so 
DETROIT. Production schedule | > = . z 
of 1941 Hudson models for August | 3 41 40 35 
calls for the shipment of 11,500) 4 39 35 28 
cars, compared with 3,650 in Aug- 5 33 29 27 
ust a year ago, company officials 6 26 28 21 
announced last week. Current em- 7 22 24 23 
ployment in the company’s plant 8 16 18 91 
has reached 12,000, they said. f ahr 
An unusually heavy retail de- e 
mand is reported by George Hw. Pontiae Boosts 
Pratt, general sales manager, 2 





°41 Hudson Sales 
Bathrick said, is an in- 


e e - Thi i 
Brisk in Detroit ome of 46 percent over Pontiac’s 


DETROIT. Voicing the first Production for the similar period 
ible evidence of the automobile | last year. ae 

can outhoult here for the fall sea- Bathrick said that Pontiac’s sales 
son, W. A. Mortensen, president of | increase of 53 percent in 1940 was 
Aaron DeRoy Motor Car Co., Hud- | the highest increase in General 
son distributors, declared Friday Motors Corp. and the second larg- 
that a brisk demand for new cars | &st in the entire industry. 
existed throughout the Detroit ; ; 
territory. 

“Over 300 new Hudson cars have | 
already been reported sold by deal- 
ers in this distributorship although ST. LOUIS.— ‘Enforcement = re 
the formal public announcements | State law, which requires trucks 


; and buses classed as common car- 
of the new models occurred just | *! s 1 " 
| riers to obtain fee permits, will net 


— ae poe ee | the city of St. Louis $150,000 a 
on | year increased revenue. 
Stanley P. Rockwell - A total of $108,788 collected from 
: i 310 common carrier operators in 
Inventor, Is Killed | * St. Louis area from October, 
HARTFORD, Conn.-— Stanley P. | 1939, to April, 1940, will be allocated 
Rockwell, metallurgist and in- to St. Louis by the general assem- 
ventor, was killed Aug. 11 in an| ply which meets next January. 
explosion on his yacht at Middle- : ; 
town. He joined New Departure 
at Bristol in 1912 from the Stanley 
Works as a chemist in the metal-| 
lurgical laboratory where the re- 
search began which resulted in the 
invention of the Rockwell hardness 
tester, originally developed for use | 
on New Departure ball bearings. 
After war service he joined Whit- 
ney Chain Co.. and later organized | 
New England Heat Treating Ser- 
vice Co., which became Stanley P. 
Rockwell Co. In 1939, Mr. Rockwell | 
awarded the Sauveur Medal 


St. Louis Carrier Fee 
Ups Revenue $150,000 


Towa July Car Sales 
| Pass °39 by $1,153,212 

DES MOINES, Ia.—Car dealers 
in Iowa sold $1,153,212 worth more 
of new cars in July, 1940, than 
during the corresponding month in 
1939, the Iowa sales tax department 
announced last week. 

Sales tax on new cars collected 
during July, 1940, amounted to 
$127,457. It represents 2 percent on 
all sales. 





was 

from the American Society for Automotive News’ Almanac, published 
m2 aneeie § . tal | once a year, is considered THE refer- 

Metals for his research in metal) pice book wherever automotive infor- 


hardness tests. _mation is desired. 





Pontiacs. A steady stream of 1911 model Pontiacs 
ction line as Pontiac gets away to its earliest 
This month 10,000 of the new models will be 


FIRST PICTURE of the 1911 
already is flowing dome jo aoaee 
iest production schedule. I 
andauced and. 22,000 in September, according to Harry J. 
and general manager of the division. 


Klingler, president 


| left, shows P. W. Gaebelein, operating manager of Chrysler Motors of California, | 


| the 
| popular car after 28 years’ service 


|} new 
| tember. 
significant and revealing name. 
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Used Car Stocks Show Slight Rise [ 


a 





LATEST METHOD of assembling motor cars is illustrated here as the big 
| Plymouth plant swings into 1941 production. D. S. Eddins, Plymouth president, 


how the body, fenders, hood panels — all sheet metal for 1911 — is first built 


up in a single, 
intricate conveyor system. 


rigid unit, and then located on the proper chassis by an 


FTC Ban on GM’s 6% Plan’ 
Upheld by U.S. Appeals Court 


Special to Automotive News 

WASHINGTON. Federal Trade 
Commission last week announced 
that, in a unanimous opinion, the 
U. S. circuit court of appeals for 
the Second Circuit (New York) 
has affirmed the cease and desist 
order issued by the commission 
against General Motors Corp., Gen- 
eral Motors Sales Corp. and General 
Motors Acceptance Corp. on the 6 
percent plan of installment pay- 
ments for automobiles. 

In reciting the history of the 
case, the opinion, delivered by 
Judge Augustus N. Hand, quoted 
the initial advertisement of the 
plan, one of which read: 

“General Motors Acceptance Corp. 
reduces time payment costs on new 








Frazer Reveals 
Plans for New 
Willys Campaign 


TOLEDO. — Joseph W. Frazer, 
president of Willys-Overland Mo- 
tors, Inc., last week revealed to a 
large group of the company’s dis- 
tributors his plans for marketing 
an entirely new line of low-priced 
motor cars in 1941. 

A similar “off the record” meet- 
ing was staged in the Willys ad- 
ministration building on the 16th 
to enable more than 300 newspaper 
editors, technical writers and mag- 
azine representatives to gather 
their facts for publicizing the new 
models early in October when the 
National Automobile Show is held. 

M. J. Golden, sales manager, 
delivered the address of welcome 
and introduced Frazer. 

Delmar G. Roos, vice-president 
in charge of engineering, revealed 
numerous innovations and some of 
the important engineering char- 
acteristics of next year’s car, which 
is said to be the masterpiece offer- 
ing since the company’s reorgani- 
zation. 

Of special significance at the Wil- 
lys meetings was the introduction 
of Theodore F. MacManus, of De- 
troit, who has been retained as 
counsel to the United States Ad- 
vertising Corp., the agency handling 
Willys advertising and_ publicity 
activities. 

At the meeting’s end, Frazer 
said, “We do not intend to make 
any public announcement about our 
1941 car at this time. We have 
steadily been developing our plans 
for next year and the car which 
we will introduce Oct. 12 when 
the National Automobile Show 
opens in New York represents 
fulfillment of my ideal in a 


in this industry. Production of the 
will begin late in Sep- 
will bear an honored, 


car 


It 


88 Dealers Added 


SOUTH BEND.-—Appointment of 8&8 
new Studebaker dealers during July is 
announced by D. Keller, vice 
president in charge of sales for Stude 
baker 


Geo. 


cars, with a new 6 percent plan. 
“Simple as A, B, C 
your unpaid balance; B—-Add cost 
of insurance; C—Multiply by 6 per- 
cent — 12 months’ plan. (One-half 
of one percent per month for pe- 
| riods more or less than 12 months.) 
That’s your whole financing cost. 
No extras. No service fees. No 
| other charges.” 
| “Following the appearance of this 
| advertising matter,” the opinion 
stated, “many similar advertise- 
;ments were published both by 


GMAC and by the other five selling | 


subsidiaries of respondent, Chevro- 


let, Pontiac, Olds, Buick and Cad- | 


\illac. Some of them gave an ex- 
|'tended explanation of the ‘6 per- 
|cent’ plan, such as is given in the 
advertisement quoted in full above, 
| but most of them did not and con- 


fined themselves to a short rerer- | 


ence to the ‘6 percent’ plan. 


“There was evidence before the 


/commission to support its finding | 


| that the advertisements referred 
| to ‘Have the capacity and tendency 
to mislead and deceive, and have 
|misled and deceived, a substantial 
| part of the purchasing public into 
the erroneous and mistaken belief 
| that the said “6 percent” or “six 
| per cent” finance plan as above set 
| forth contemplates a simple inter- 
| est charge of 6 percent per annum 
| upon the deferred and unpaid bal- 
,}ance of the purchase price of the 
|motor vehicles sold ***, and tends 
to cause, and has caused, such 
purchasing public to buy 
vehicles manufactured by General 
Motors because of that erroneous 
and mistaken belief, when in truth 
and in fact the total of the credit 
| charge, computed in accordance 
| With the said “6 percent” or “six 


percent” plan, amounts to approxi- | 


mately 11'2 percent simple interest 
per annum upon the deferred and 
unpaid balance, as diminished by 
| the installment payments made, of 
; the price of the motor vehicles 


| sold to the purchasing public.’ *** | 


“It may be that there was no 
intention to mislead and that only 
the careless or the incompetent 
could be misled. But if the com- 
mission having discretion to deal 
with these matters thinks it best 
to insist upon a form of advertis- 
ing clear enough so that, in the 
words of the prophet Isaiah, ‘way- 
faring men, though fools, shall not 
err therein,’ it is not for the courts 
to revise their judgment.” 


= | field men that 


— A—Take | 


motor | 


Pontiac Officials 


Start Nationwide 
Dealer Meetings 


| PONTIAC. Following the thr 
day national convention of Pontias 
closed j : 
| Saturday, all leading sales ae 
tives and department heads lef 
|for a nationwide swing covering 
aie two weeks during Which 

ealer meetings wi i 
cities. ill crass " 

The 1941 Pontiac cars, which will 
be announced around the midd] 
of September, will be presented ts 
the 3,700 dealers and their 8,005 
salesmen during these meetings 
and merchandising plans for went 
year will be discussed in detail 

Pontiac already is in full pro- 
| duction with nearly 1,000 cars a 
|day coming off the assembly lines 
|}and dealers will have ample stocks 
for delivery at the time of the 
public announcement, according to 
D. U. Bathrick, general sales man- 
ager, who heads one of the three 
groups of executives who are hold. 
ing the meetings. 

With Bathrick will be W. J 
Mougey, advertising mana ger ; 
| Gordon Hersh, | sales promotion 
manager; D. Vreedenburg, assist. 
ant sales promotion manager, and 
W. A. P. John, president of Mac. 
Manus, John & Adams, Inc., adver. 
| tising agency. They will conduct 
meetings in Detroit, New York 
Boston, Memphis, St. Louis, Chi- 
cago, Portland, San Francisco and 
Los Angeles. 


A second group of executives will 
be composed of V. L. Murray, 
assistant general sales manager in 
| charge of the East; L. K. Marshall, 
service manager; G. W. Arnold, 
assistant service manager and J. 
F. Nelson, manager of the organi- 
zation and analysis department. 
| They will meet with dealers in 
Cincinnati, Cleveland, Buffalo, 
Pittsburgh, Philadelphia, Washing- 
| ton, Charlotte, Jacksonville and 
Atlanta. 

The third group is headed by V. 
| A. Davison, assistant general sales 
manager in charge of the West. 
|} and will also include L. H. Robin- 
son, manager of the business man- 
|}agement department; P. R. 

Warmee, sales promotion manager 
and C. T. Mahoney, assistant sales 
| promotion manager. Their meet- 
|ings will take place in Denver, 
| Salt Lake City, Great Falls, Min- 

neapolis, Omaha, Kansas City, 
| Oklahoma City, Dallas and San 
| Antonio. 








South Wind Heater Sale: 
Up Sharply, S-W Reports 

CHICAGO.—Orders for Stewart- 
Warner South Wind car heaters 
for the first six months of 194 
are “approximately four times 
greater than for the corresponding 
| 1939 period,” it is announced by 
F. A. Hiter, vice-president and get- 
eral sales manager. Adjusted for 
seasonal carryovers, present orders 
to June 30 are equal to 83 percent 
of total sales of South Wind heat- 
ers during 1939, he said. 

Hiter stated that the orders now 
on hand are particularly impres 
| sive because normally the last hal! 
| of the year is the period of greatest 
| sales activity. 


Complaint Issued 


WASHINGTON. Federal Traé 
Commission late last week_ issued ‘ 
complaint against Do-Ray Lamp Co. 
Inc., Chicago, charging disseminati0! 
of misleading representations In 
sale of a motor vehicle fog lamp _kno¥! 
as “Bright Ray Crest Driving Lamp 





WILLYS HOST to nation’s press and distributors. Left to right, 
Golden, sales manager of Willys-Overland Motors, Inc., 
butors’ meeting; Joseph W. Frazer, president of Willys, and 
who'll supervise 


MacManus of Detroit, 


airmaned distt: 
who chairmane 
Theodore 
s year. 


Willys advertising thi 


Maury J. | 


=| 


Rit 
t 
couns 
Deale’ 
count 
tracts 
the cl 
page 

tails. 

when 
on ou 
cerne 
that ' 
of wl 
other 
the p! 
its meé 


“In 
evide 
seriot 
on de 
the st 
great 
cond 
only 
crease 
tional 
is in 
follov 
lowar 
even 


Payi 
“TT I 

rec 
our de 
vey WI 
to be | 
ments 
the co 
ageme! 
mains 


“In 
time 
to ta 
dition 
in ar 
bor ¢ 
to of 
food | 


Sign 
EU 
de 

line 

Le, f 

Union 

Local 1 

Worke: 

mobile 

Autom: 

Local | 


The 
$8.40 
men (i 
triciar 
pairm 
guarai 
minim 
men | 
as are 
from 
have 
traini 
mech: 


Cara, 


Y= 
eri 
cleaner 
ployes, 
$28.88 p 


deliver 
counte 


Rate 
auto s 
are $1 
fone t 
day sh 
ceive | 


RO\ 

Sale 
closing 
througl 
closing 
during 
Count o 
salesm:z 
teenth 


Is 
ree. 
itiac 
troit 
ecu. 

left 
ring 
hich 
n 27 


will 
iddle 
d to 
8,000 
ings, 
next 
is 
pro- 
rs a 
ines, 
ocks 
the 
ig to 
nan- 
hree 
hold- 


Is, 
jee 
Otion 
3Sist- 

and 
Mac- 
iver- 
duct 
fork, 
Chi- 

and 


} will 
rray, 
er in 
shall, 
nold, 
id J. 
yani- 
nent. 
S in 
ffalo, 
hing- 
and 


yy V. 
sales 
Vest, 
obin- 
man- 
a? 
lager 
sales 
neet- 
nver, 
Min- 
City, 

San 


ales 
orts 
wart: 
aters 

1940 
times 
nding 
d by 

gen- 
1 for 
rders 
recent 
heat- 


; now 
pres: 
- half 
atest 





ry J | 
jistr! 
re 


' bag, ‘ 


eaters bill me °° 


AUTOMOTIVE NEWS, AUGUST 26, 1940 











EACHES this desk a communica- 
R tion from C. R. Heussy, general 
counsel for the Seattle Automobile 





By the Inquiring Reporter 


Dealers’ Assn., Inc., in which he re- | 


counts the scope of the labor con- 
tracts signed by Seattle dealers for 
the current year and encloses a 32- 
page booklet giving complete de- 
tails. Heussy doesn’t mince words 
when he says “we have a real job 
on our hands as far as labor is con- 
cerned” and adds a timely warning 
that “this may be some indication 
of what is yet to come in many 
other parts of the United States if 
the present movement continues on 
its merry way.” 
* * = 

“Increased labor costs, such as are 
evidenced by our contracts, place a 
serious additional responsibility up- 
on dealer management and the law of 
the survival of the fittest applies with 
greater force than ever under such 
conditions,” Heussy says, “The 
only possible place where these in- 
creased costs can be offset by addi- 
tional profits to any marked extent’ 
is in the used car department. It 
follows, therefore, that used car al- 
lowances must be watched with 
even greater care. 

Se ee 


Paying Top Wages 
“JI IS too early to gauge what effect 

recent increases will have upon 
our dealers in Seattle, but from a sur- 
vey which I recently made, we appear 
to be paying top wages in all depart- 
ments as compared with the rest of 
the country. Whether careful man- 
agement can overcome this burden re- 
mains to be seen. : 

a * $ 

“In my opinion, however, it is high 
time that the manufacturers began 
to take cognizance of labor con- 
ditions pertaining to their dealers 
in areas such as ours, where la- 
bor costs are sky high compared 
to other communities. This is 
food for thought.” 


* * * 


Sign Five Contracts 


EUSSY’S booklet shows Seattle 
dealers have signed on the dotted 


line with five different unions. 
ie, Automobile Mechanics’ Local 
Union No. 289, Garage Employees’ 


Local Union No. 44, Auto Sheet Metal 
Workers’ Local Union No. 387, Auto- 
mobile Painters’ Local No. 518, and 
Automobile Drivers’ & Demonstrators 
Local No. 882. 

The Mechanics’ contract calls for 
$8.40 per 8-hour day for journey- 
men (including auto mechanics, elec- 
tricians, service, body, radiator re- 
pairmen). Moreover, dealers must 
guarantee the payment of a weekly 
minimum wage of $37 for journey- 
men for “such of these employes 
as are required to report for work 
from week to week.” Standards 
have also been agreed upon for 
training and wages of apprentice 
mechanics. 


* 7 7 


Garagemen Wages 


[JNDER the Seattle agreement, cov- 
ering delivery men, washers. 
cleaners, vulcanizers. stockroom em- 
ployes, etc.. wage scales range from 
$28.88 per 40-hour week for pickup and 
delivery men to $36.92 for head 
Countermen and parts routeman. 


* * * 


Rates of pay for journeymen in the 
auto sheet metal workers contract 
are $1.121 per hour. Head painter 
fone toa shop) gets $8.80 per day for 
day shift, while regular painters re- 
ceive $8.40 per day. 

ss 

ROVISIONS in the agreement with 

salesmen set forth that 6 p. m. is the 
closing hour for Saturday nights 
throughout the year. with a 9 p. m. 
closing permitted on weekday nights 
during the summer. A drawing ac- 
count of $100 per month is allowed each 
salesman, payable the first and fif- 
‘tenth of the month 


On new car sales the minimum 
Commissions are 5'2 percent of the 
f. o. b. factory list price, including 
factory accessory groups. On used 
Car sales minimum commissions are 


7 percent on deals where no tradeins 
are involved. Where there is a 
tradein, there is allowed a 6 percent 
commission of the cash selling price, 
all tradeins deducted, compensation 
computed on net difference. House 
deals shall not constitute more than 
124% percent of the total number of 
new cars sold during that quarter. 
* x * 


What is Management? 

DESCRIPTIVE—and perhaps too 
'\ often true—article on good man- 
agement in a dealership is contained 
in the latest issue of the Empire State 
Automobile Dealers Assn.’s_ bulletin 
and written by W. F. Zimmerman, 
management counsel. It reads: 

* *” * 

“Good management does not con- 
sist in a manager sitting back ina 
comfortable chair barking out im- 
portant orders and snap judgment 
decisions. On the contrary, good 
management operates so smoothly 
that you are hardly conscious of the 
fact that you are being managed. 
Management to be most effective, 
delegates responsibilities. 


* * * 


Cites Failures 
i accountant, business counsult- 

ant, or whatever name he might 
use, looks up from a maze of figures 
and points out the places where man- 
agement has failed. If he knows how 
to deal with the problems of manage- 
ment, he studies the physical and in- 
dividual set up and gives valuable 
suggestions for future operating pol- 
icies. Subsequent financial statements 
hold the story regarding what is done 
about this advice. 

* ~ ~ 


“There is no mystery to this work. 
You learn the price and _ selling 
points of your new car by constant 
study and association with that car. 
You know its weaknesses through 
contact with your service depart- 
ment. This is your work and you 
know it. The business consultant 
knows his work through past educa- 
tion and constant association with 
and study of successful automobile 


dealers. 
“( YOOD management can not be 
I made so by a standard set of 
rules. The results of good manage- 
ment can be measured but the 
methods may differ. Good manage- 
ment is like personality. There is a 
quality in common but the individ- 


* + 7 


uals possessing this thing called 
personality may be entirely dif- 
ferent. 


“We have seen good management 
in places where the dealer spends 
half his time fishing or playing golf. 
We have seen poor management in 
places where the dealer works 12 
hours a day. In fact the latter is al- 
most sure to denote poor manage- 
ment. If you dare face your man- 
agement problems, you will succeed. 
If you don't face them, you will fail. 


* * * 


Don’t Drift 


“\Z7OU are out of the horse and 

buggy days; you are beyond the 
days of selling cars with only an oc- 
casional trade-in; you have advanced 
from the packs and super-packs and 
are facing the days where you must 
zssert real management. 


“Explore all the sources from 
which you make profits. Make each 
source contribute its share. Get the 
greatest possible profitable sales 
penetration. Set up a_ perform- 
ance program and make it work. 
In other words, manage your 
business. Don’t drift. 


* 
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Press Previews New Nash... 
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Program 


Seattle Dealers 
Report Car Sales 
Well Above 1939 


SEATTLE. — Automobile men in 
this area are interested in the com- 


|ing convention of Washington 
| State Good Roads Assn. to be held 


in Tacoma, Sept. 26-28, at Win- 
throp hotel. Many car dealers are 
expected to attend. 

August car sales are in the na- 
ture of cleanup business, and, with 
1940 models dwindling, are proving 


| no sales problem. 


CANADIAN NEWSPAPERMEN and representatives previewed the new low- | 
price Nash, which they are concealing here on the lawn of the Old Club, | 
Harsen’s Island, Lake St. Clair, near Detroit, where the 1941 Nash Press Pre- 


view was held Thursday. They were introduced to the car by W. A. 
Nash’s general sales manager, and Major James Baxter, of A. 


Toronto, seated on the fender. 


Blees, 


McKim, Ltd., 





NEWSMEN AND NASH officials both had a gala day Thursday at the Old 


Club on Lake St. Clair when the Nash cars for 1941 were previewed. 
up to Harsen’s Island, left to right, are 
ston Globe; George W. 


enjoying a talk during the boat 3 3 
Jim Sullivan, automobile editor of 


Shown 


Mason, president 


of Nash-Kelvinator, and H. K. Clark, of New York Sun. 





DISCUSSING NASH’S big sales opportunities in 1941, after previewing the 


new Nashes at the Old Club Thursday are, 


left to right, Chris Sinsabaugh, 


editor of Automotive News; Charles W. Nash, Nash-Kelvinator board chairman; 


Val Clare, radio commentator, and Hugh Rose, of La Patrie, Toronto. 


Chrysle 





DETROIT. Charles L. Jacobson, 
vice-president and general sales 


manager of Chrysler Sales division, 


announces that 150,000 Chryslers is 
the sales goal for the 1941 model 
year. 

This is considerably in excess of 
the figure for the 1940 model year, 
which was interrupted by a 54-day 
strike in October and November, 
but which nevertheless far out- 
stripped 1939. 

“In the first place,” said Jacob- 
son, “we have the finest product 
in our history. Without going into 
details 
announcement, I can say that we 
have effected 
mechanically and in appearance 
and comfort that will 
thusiastic and immediate public 
acceptance. We also are offering a 


| roomier car in all models. I believe 


that all in all the advancements of 
1941 over 1940 are the greatest that 
we ever have achieved from one 


| model year to the next. 


*» FF YOU think the automobile busi- | 


ness is a cock-eyed business, get 
your eyes examined. It may be you. 
Remember this. Dealers making big 


profits, and there are lots of them, are | 


squawking because they believe 
there is a big bad wolf waiting to 


grab their profits. Dealers that are | 


not making a profit refuse to be- 
lieve that there is anyone making a 
profit in this business. 

“It takes more energy to 
than to succeed. Guide 
energy to success. It’s fun.” 


fail 
your 


“Our 1940 model has proved itself 
a tremendous success. One good 
model year usually insures another, 
providing the quality of the new 
merchandise is up to what the 
public has a right to expect, and 
providing further that the buying 
power of the public is not dimin 
ished by some extraordinary cause 

“Eye appeal is a very important 


factor in automobile sales, and we 
have that in the 1941 models as 
never before. 

“Another feature that is sure to 


stimulate sales is our new ‘multiple 
jet’ carburetor, which will give the 
1941 Chryslers a greatly improved 

For a fre 


read George 
Edgewise."’ 


h 


automotive viewpoint 
M 


Slocum's “A Word ji 





r Sets lis 194] Model 
Sales Goal at 150,000 Units 


in advance of our formal | 
improvements both | 


insure en- | 





performance plus greatly increased 
|/economy in fuel consumption. 

“Finally, Fluid Drive has regis- 
| tered such a hit in the 1940 models 
that it is certain to bring us new 
| business. This feature was _ intro- 
| duced two years ago but was avail- 
|}able only on our cars in the higher 
| price brackets. In 1940 we made it 
|available on moderate priced mod- 
|els and thus enabled a large num- 
|ber of people to get acquainted 
| with it.” 


FIRST GLIMPSE of the 1911 De So 
treatment to match exterior body colo 


to the 
the 


instrument 


panel, 
hardware 
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Used cars are not much of a 
worry, with only moderate stocks 
on dealer hands. However, there is 
“wild” advertising in the classified 
sections of the newspapers. 

The state board of the Wash- 
ington Automotive Trade Assn. 
will hold a meeting in Tacoma, 
Sept. 28, at the same time as the 
Good Roads convention winds up. 
This will be an important dealer 


meeting, since it is prior to the 
election and the coming state legis- 
lative sessions. M. O. Anderson, 


Buick distributor, is state presi- 
dent, now serving his second term. 
Directors will map out the legisla- 
tive program. 

A recent state supreme court de- 
cision involved the question of 
priority between the certificate of 
title instrument and the chattel 
mortgage filing act. The _ court, 
however, dodged the question in- 
volved and decided the case on 
other facts. This still leaves the 
matter in the air, and dealers feel 
that an amendment to the cer- 


_tificate of title act may be asked 





;car sales 
total was 1,617 compared to 1,033 


at the coming legislative session, 
to make the title act conclusive on 
this point. 

Carl Heussy, association man- 
ager, said that a dealer committee 
will soon go into consultation with 
the title department at Olympia, to 
consider this amendment. 

Final figures are in for July new 
in King county. The 


for July 1939. This is considered an 
amazing spurt in sales, so late in 
the season. 


Buick Ups Employment 
To 92% of Capacity 


FLINT.—With production of 1941 
models rapidly approaching normal, 
the bulk of factory workers at the 
Buick plant in Flint already are 
back at work, it was disclosed late 
Saturday by Harlow H. Curtice. 
president and general manager. 

All but 1,200 have been recalled, 
and these are expected to return 
to their jobs no later than mid- 
September, according to the pres- 
ent schedule. There are now 14,600 
persons on the Buick payroll, or 
better than 92 percent of the 15.800 
total. 


Roberts Is Named 


ELIZABETH, N. J.—W. S. Roberts. 
general manager of Linden division. 
General Motors Corp., has been ap- 
pointed to a _ special committee to 
supervise national defense activities of 
the Elizabeth chamber of commerce. 





to is this interior view showing two-tone 
' rs. Color harmony has even been extended 
which is also two-toned, and in Custom models to 

inserts 


to match upholstery color. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1933). 
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‘An American Workman’ 


ANKS are thinning—many of the founder members of | 

the automobile industry and the second and third gen- 
erations have crossed the River Styx and Charon, the grim 
boatman, whose job it is to ferry the dead across the legend- 
ary stream, already has landed on the other side such 
pioneers as Elwood Haynes, Elmer Apperson, Charles E. 
Duryea, John and Horace Dodge, Hugh Chalmers, Roy 
Chapin, John North Willys, to mention only a few. And now 
Walter P. Chrysler has joined them. 


* * * 


While Mr. Chrysler hardly can be called a pioneer like 
Duryea, Haynes and Apperson, yet he can be classed as one 
who came into the picture in the really formative days of 
the automobile business three decades and more ago. Early 
in his life he had learned how to use his hands as a humble 
railroad workman. Added to this knowledge was a brain that 
could solve mechanical problems and find out what made 
them tick. His was a brave soul, not afraid to leave a well- 
paying job for one paying less salary, feeling he would 
eventually better himself. It was this confidence in himself 
that led him into the automobile business with the primitive 
Buick, forsaking a high position in the railroad world to 
make the switch. 


That turn of the road eventually made him one of the 
greatest industrialists in the world. He attained that posi- 
tion by the sweat of his brow and his knowledge of how to 
handle men. In his later days he had to prove he also was 
somewhat of a financial genius. He had to be to found 
the great Chrysler Corp. and make it one of the great 
leaders in this highly competitive business of ours—a cor- 
poration which in its 15 years of existence built more than 
8,000,000 motor vehicles and as a result of its operations 
created and distributed $5,321,780,000! 


* oo 


Walter Chrysler had all the attributes of a real man. Love | 
of family was one of them. Wealth did not spoil him and in 
spirit he still was the master workman—one who could go 
into the shop and handle a lathe with the best of them. 
He was most sympathetic to labor, because he had been a 
workman himself. He always could see labor’s side in any 
controversy, and labor believed in him. This was illustrated 
in the great strike of several years back which involved not 
only the Chrysler Corp. but General Motors as well. Gov. 
Murphy was acting as peacemaker and having his troubles, | 
but it was Walter Chrysler that was given the big hand by | 
the strikers when, at Lansing, he appeared with the gov- | 
ernor when the peace terms were read. 





. a | 
Sixty-five years was too short a span of life for a man 


who had contributed so much to the development of the) 
automobile industry. His milestones of progress were so re- 
markable that it is no wonder a famous writer found in him | 
a story that resulted in the classic, “Life of an American | 
Workman,” which always will be an inspiration for those | 
who start at the bottom of the ladder. His life proves “it | 
can be done.”’ 


| 1939 
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OUR Says Chris to 
FIFTEENTH me, “George, do 


ANNIVERSARY! you know that 
come next Mon- 


| day, Aug. 25, AUTomMoTive News will 


celebrate its 15th birthday?” “Yes,” 
I says, “and something ought to be 
done about it, inasmuch as birth- 
days come around pretty often but 
anniversaries only once in awhile.” 
“Well,” says Chris, “why not let 
me interview you as I do all the 
‘brass hats’?” “Not such a_ bad 
idea,” I says, “except I had the 
same idea, only I was going to 
interview you!” “Who, Me?” says 
Chris, thus getting in a plug for 
his book which we hope to publish 
this fall! 


So we compromised, as Potash & 
Perlmutter always did, and evolved 
a chronology of the newspaper of 
the industry which runs something 
like this: 


1920--Slocum got the ‘‘big idea’’ of the 
need for a newspaper in the auto- 
motive industry. 

June—-Automotive Daily News Pub. 
Co., incorporated in New York, fi- 
nanced by Macfadden Publications, 
with J. H. Newmark and Slocum 
splitting a quarter interest. 

Aug. 25—First edition of the five- 
day-a-week ADN printed. Subscrip- 
tion price was $12 per year! 
August—Sinsabaugh became ‘‘ Detroit 
Editor’’ and wrote his first ‘‘Sparks’’ 
column. 

May—-Slocum Pub. Co. organized in 
Michigan, to move ADN to Detroit, 
the motor capitol. 

Sinsabaugh made editor of ADN. 
Frequency of issue changed to week- 
ly (with mid-week supplement) and 
subscription price reduced to $6 per 
year. 

November—Special edition celebrat- 
ing Silver Anniversary of General 
Motors Corp. Three sections, 144 
pages. 

March -— Published first ‘‘extras,’’ 
pointing out dangers in Wagner Bill. 
October—First Annual Review and 
Reference Book published, filling a 
long-felt want in the industry for 
a source of all automotive facts 
and figures. 

March — Special Studebaker Victory 
edition. 


1925 


1930 


1933 


1934 


1935 


June—Second Review and Reference 
Book, establishing mid-year date of 
publication as major statistics are 
not available until June. 
January—Special Pontiac 
versary edition. 
July —Changed 
view and Reference 
motive Almanac. 
February During General Motors 
and Chrysler strikes published edi- 
tions daily to keep trade informed 
of conditions. 

April Special edition devoted to 
leadership of Auto Industry in get- 
ting nation out of depression (Auto- 
motive Leads Again). 

May -ADN title changed to Automo- 
tive News, dropped mid-week sup- 
plement and subscription price re- 
duced to $4 per year. 
June—Automotive News accepted to 
full membership in Audit Bureau of 
Circulations. 
September 
nac. 
October Published first Album of 
American Automobiles as a _ second 
section of N. Y. Auto show edition. 
Pictures of all new models and 
changes, printed in rotogravure and 
sold nationally on newsstands at 25 
cents per copy. 

February——First issue of Automotive 
Service, the picture paper for serv- 
icemen mailed to 60,000 dealer and 
independent service stations, was ac- 
claimed immediately by the ‘‘back- 
shop.’’ It became a_ worthy kid- 
brother of Automotive News 

May —Special Highway Defense 
tion. 

July—Sixth Automotive Almanac. 


July—Moved from New Center build- 
ing to entire second floor of 2751 E. 
Jefferson Ave., Detroit. 
February——Special Packard 40th An- 
niversary edition. 

March Special Studebaker Cham- 
pion Anniversary edition 
June—Slocum Pub. Co. retired pre- 
ferred stock issued to Macfadden 
Publications at time of purchase in 
1933 
July—-Seventh 
Almanac 


1936 10th Anni- 
Re- 


Auto- 


name of third 
Book to 


1937 


1938 


Fifth Automotive Alma- 


edi- 


1940 


edition of Automotive 


Automotive News Takes a Bow 


In This Corne 


‘Get Facts Straight .. .’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Losses 

The Mar. 4 number has just come 
to hand. In which George Slocum’s 
“A Word in Edgewise” among other 
matters contains a paragraph about 
the Scandinavian countries not los- 
ing one man or one dollar during 
the World War I, and making 
huge profits out of selling to both 
belligerents. 

Please get your facts straight 
next time you write about things 
like that. Norway lost more than 
2,000 seamen, and many hundred 
thousand tons of tonnage. This 
tonnage had to be replaced at 
enormous costs, many deliveries 
being made during the slump years 
after the war. So the profits and 
more went to paying among 
others American shipping yards 
for the new ships, which by the 
time of delivery might be built 
for less than half the price. 

Mr. Slocum mentions 50,000 
American losses. Your having about 
120 million inhabitants, that makes 


less than % percent. Norway has | 


about 3 millions. Our loss percen- 
tage was more than 50 percent 
bigger than yours, and we did not 
even take part in the war. 

It really “puts the wind up” to 


see such a misleading statement in | 


a widely read paper like yours, and 
I must ask you to do your best to 
rectify it as soon as this letter 
comes to your notice.—Rolf Wigand 
(Morris - Studebaker dealer), Ber- 
gen, Norway. 


Says Mr. Slocum in answer - 


“Civilian losses were not included in | 


either Scandinavian or American 
comparisons. Mr. Wigand’s enlight- 
ening comment only proves no one 
profits (in the end) from war - 
not even a neutral who stays neu- 
tral.” 


Registrations 
| “Hats off” to you for placing the 
new commercial car registration 
back in AUTOMOTIVE News, I missed 
them and had planned to write 
to you about it. 

One thing I would like to know 
|why Automotive Service is pub- 
| lished by you, yet it is sent from 
‘Cleveland, how come? 


| 


| 
| 


Prescott ' 






E. Brown, Nash and Diamond T 
salesman, Silver Springs, Md. 


Magnificent 

As usual, you have done a mag- 
nificent job in preparing the sev- 
enth edition of AtTomotive News 
ALMaANac for 1940. It will certainly 
be useful, not only to the automo- 
tive industry, but to the newspaper- 
men as well.— Virgil King, national 
advertising, Newspaper Printing 
Corp., Nashville, Tenn. 


| Coming Events | 


SEPTEMBER 
9-13—Detroit. American Chemical So- 
ciety. 
24-25—Milwaukee. (Schroeder Hote’) 
SAE National Tractor meeting. 
30-Oct. 1—Chicago (Stevens Hotel). ‘a 
tional Lubricating Grease Institute 
annual meeting. 


OCTOBER ; 
7-11—Chicago (Hotel Stevens). Nw 
tional Safety Congress and Expo 
sition. 
12-20—New York (Grané Central Pal: 
ace). National Automebile Show. 
12-19—Detroit (Convention Hall) Au'o 
mobile Show. ; 
12-19—Rochester, N. ¥. Thirty - trird 
Annual Automobile Show. 
12-20—Los Angeles. Annual Automo 
Show. 


14—New York. (Hotel Commodore: 
SAE Annual Dinner. 
19-26—Baltimore (Fifth Regiment Ar 
mory). Automobile Show. 
19-26—Pittsburgh (Hunt Armory). AD 
nual Automobile Show. 
19-26—Buffalo. Automobile Show. (Te? 
tative.) 
19-26—Newark. Automobile Show. 
19-26—Washington. 
20-26—St. Louis. 
how. ; 
26-Nov. 3—Chicago (International 
phitheatre). Chicago Autom 
Show. 
29-Nov. 3—Omaha. Automobile Show. t- 
31-Nov. 1-2—Los Angeles. (Hotel S - 
more. SAE National Aircraft FT? 
duction meeting. 
NOVEMBER ; 
1-9—San Francisco. Automobile Show 
DECEMBER 
2-7—Oklahoma City. Automobile Sit 
9-14—Chicago (Nav Pier). S 
Aulamatite Se ~ ice Industrie 
Show. 


Automobile 


Am- 
obile 


Annual 


JANUARY 
6-10—Detroit. (Book-Cadillac). 
Annual Meeting. 


SAE 


Automobile Show: | 
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Automotive News Reaches Fifteenth hirthday 
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Exponent of Progress 


and 
News on the 
of its 15th Anni- 
versary. The 
automobile in- 


wishes 
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| Although our 15th Birthday is not until Sunday, 


It is pleasant to extend good | 
congratulations to | 


(August 25th) and we go to press on Friday, con- 
gratulations (of which the following are typical) 
are already pouring in by letter and telegram. We 








to AUTOMOTIVE 
News on its 15th 
Anniversary. I 
feel that your 
publication has 
been of great 
value to automo- 


Congratulations 















































dustry has come 
to regard your | ° bile men gen- 
publication as a hasten to humbly thank our good friends and erally and to 
faithful exponent ‘ . many of our deal- 
of the progress assure them that every one received will be ers. I also feel 
oie principles of | ts h d - that your paper 
the automo-| can be of great 
" bile industry. pu ishe In later Issues .. . value in the fu- 
. Your interpreta- | Grant ture. I wish you a 
\ : se tion of the auto- | prosperous year 
, Alvan Macauley Motive way of in 1941.-R. H. Grant, vice-presi- 
init initels Ss ilies nas contrib- | Impartial Job ‘What'd We Do?’ Editorial Vitality dent, General Motors. 
| | of our trials and triumphs. em Congratulations | | On behalf of the dealers in Congratulations on the 15th Anni- | Tie Tt 
Such regard can stem only from on 15 years of an oni cca ele coger versary of es a et Real Reporters 
years of able, conscientious report- supplying useful 15th i ee — eee Se eee oe a bac How anybody can know what is 
ing of the news of the automobile and _ interesting What. “aan i — with this period going on in the automotive in- 
world. It is with admiration that information te| 2 a. wtiieet your quent Seka considerable | Gustry without regularly and 
I wish you continued success in | members of the ehuaaiihe pe bli ys ee a pride in your COn- | tporoughly reading AUTOMOTIVE 
the years ahead. Alvan Macauley, | automobile indus- Rober — oe. a tributions to the | News, is beyond me. 
chairman of the board, Packard. try. I think you| Sear @ eee Pe Angeles | industry's wel- You boys are real reporters, 
and president, Automobile Manv- | ees ye 6s — fare. and I think you will do a better 
facturers Assn. structive, im-| |. i AUTOMOTIVE) job in the next 15 years than you 
# partial job and I Valuable Medium News has a spe-| did in the past 15, which is say- 
Beneficial am happy ; | I was among the first subscrib- cial editorial vi-| ing a great deal. Good wishes to 
Congratulati 7 y x te ndm ao est iers to AUTOMOTIVE News. Because talit y which! all. Harry Dole, Time, Inc., New 
5 ations on your 15th Kell wishes to you for : makes it exceed- | , 
Anniversary. We find Automo- eller the future—_K. T. | % its usefulness I have continued | toa tar! York. 
tive News invaluable to us from Keller, president, Chrysler Corp. | eee | D. S. Eddins amen aniene- TP 
iapecsinte So tuention thea aft ron | sedans a5 6 86- | oa "bile men. Best Excellent Handling 
ss on them all. . > die ~ | wi ; Pa ‘ 
It is particularly beneficial in Standby tivities, personnel, | Wi8hes for ieee: > aaaiie D. I am a regular reader of AUTO- 
keeping us advised of local, state Birthday greetings to AuTomorivE | etc. in the in-|~ — ee | Motive News and I am happy to 
and national legislation affecting | N*Ws, a useful and informative | dustry. congratulate it on 
the automotive industry, and we ‘Standby to all of us in the motor) Statistics given | Excellent” its 15th birthday. 
refer constantly to the statistical industry.—Pyke Johnson, executive therein are vital | Congratulations on the 15th anni- | Your success 18 
information appearing in the | Vice-president, Automobile Manu- data in perform-| versary of your excellent publica- | evidence of your 
publication. You are making a | facturers Assn. | ance of our duties | tion. It has aided us materially, | excellent han- 
y valuable contribution to the in- | > & @ as = a asso- | or us eo touch with all | @ pon A . a 
dustry and more power to you.— ’ ciation. n our! activities in the automotive in- | #¢ about e auto- 
Tod Bates, general canine. Mo- Well-Deserved opinion, AtTomo-| dustry, and I’m sure that it has mobile industry 
tor Car Dealers Assn. of San The founding of Automotive News Harry Bragg T!VE News is fully | the support and _ confidence of | j and the impar- 
Francisco. brought to this industry something _. _ serving the pur- | automobile manufacturers, deal- | tiality of your 
* ¢ «# of which it stood in need—a news- | Pose ro it was designed and, ers and related companies oe policy. 
ci ‘ paper of its own. |i8 regarded very highly by us as a| throughout the country. Best est wishes for 
— and Impartial And because your ready reference.—Harry G. Bragg,| wishes for many more successful * & many more years 
. is 2 pleasure to congratulate publication was_| Automobile Merchants Assn. of | years. — Frank W, Judson, vice- Zeder of success.—Fred 
the staff of the AtToMmoTIVE News | designed to meet N. Y., Inc. president, Pittsburgh Plate Glass | M. Zeder, vice- 
on the publica- | a genuine need : = | Go. |chairman of the board, Chrysler 
seine. Semanal and has met that A Swell Job | die | Corp. ele 
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Motor Shares Continue Erratic Course 


War, Tax Outlook 
Offset Good News 
Of the Industry 


NEW YORK.—Stocks of automo- 
tive companies continue to pursue 
an erratic course and, although 
price ranges during a week’s period 
have become wider than earlier in 
the summer, the net result thus 
far has been very little change in 
prices. 

The volume of trading has been 
so small that price swings of 1 to 
2 points are possible on buying or 
selling that formerly would not 
have moved quotations more than 
small fractions. 

There has been a slight upward 
trend in prices of automotive 
shares, in the average, over the 
past 10 weeks. As a matter of fact, 
in nine out of 10 weeks, the aver- 
age has moved upwards. But so 
small have been the gains that the 
net advance in all that time has 
been less than 2 points. 

Car and truck company stocks 
have made the best showing, ad- 


William E. Holler, 


which met last week to 


STOCK PRICE AVERAGES 





Previous Latest Year 

Week Week Change Ago 

BO MONS oc siccccees 31.76 31.08 0.68 33.20 
10 car-truck co.’s .... 33.39 32.74 —0.65 35.01 
10 parts-accessories . 25.43 24.50 —0.93 25.20 
4 tire-rubbers ...... 15.64 15.50 —0.14 25.53 





vancing slightly more than 2 points. 
Parts and accessories have reg- 
istered an average gain of a little 
more than a point, and tire and 
rubber shares have lost a little 
ground. 

Automotive securities continue to 
be below a year ago. Car and 
truck and parts and accessory 
groups are only slightly below, 
however, with tire company shares 
sharply lower. 

Meanwhile, Wall Street is highly 
encouraged with the progress of 
the automotive industry from a 
business standpoint. If only the 
volume of sales now and the out- 
look for the near future were 
the only factors involved, stocks of 
course would be much higher. But 
the question of taxation hasn't yet 
been disposed of and the European 
war continues to be a major factor 
in the securities markets. 


F. G. DONNER, general assistant 


Powell, Wright 
Get New Sales 
Posts with AC 


FLINT.—Appointments of Eugene 
B. Powell as regional sales man- 
ager of the Pacific coast area, and 
Ernest W. Wright, as regional sales 
manager of the Southwestern area, 
are announced by Wilson S. Isher- 
wood, general sales manager of AC 
Spark Plug division of General 
Motors. 

Powell succeeds Charles S. Rog- 
ers, resigned, and Wright assumes 
Powell's former place. 

Both sales executives have had 
long service records with AC. 
Powell, at one time a member of 
the general headquarters at Flint, 
was for a number of years located 
in the Pacific coast region and in 
the South and Southwest. 

Wright, formerly a_ salesman, 
then a zone manager, has worked 
closely with Powell on major sales 
and policy matters. 

Main offices of the AC Pacific 
coast sales region are located in 
San Francisco. The Southwestern 
main offices are in Dallas. 


POLICIES affecting 


Dineen, director, sales section, 


Three N. Y. Corporations 
Formed by Henri Stakgold 
NEW YORK.—War developments 


have led to the formation of three 
new corporations headed by Henri ia 


Stakgold, president of Ets. Cor- | : ; : 
neliussen and Stakgold, S. A. Alemite Now Offering 
waa —_ aia New Tire Mounter 
itles o 1e new corporations ; ad ae 
are Corneliussen and _ Stakgold, CHICAGO.—Reducing to a mat 


ter of seconds the arduous job of 
tire mounting is one of several 
claims made for the Alemite tire 


Inc.; American Household Equip- 
ment Co., Inc., and American Air- 


craft Co., Inc., all located at 39 7 
Broadway. The companies were | oe B se odu¢ : of re 
¢ ‘lite > acts a I or orp. anc now ping 

formed to facilitate contacts be arner rp. 
nationally distributed by the Ale- 


tween American manufacturers and L aly 
overseas customers. mite division. 

Said to be an innovation in auto- 
motive equipment of this type, the 


Alemite tire mounter, in three 


To feel the pulse of the industry, 
consistent reading of Automotive News 
is a necessity. 


| Chowscios Board Confers .. . 


Conferring in one, satoreste of Chevrolet, its 
‘hevrolet general sales manager, right, and A. L. D 

general manager, Motors Holding division, General ietore. The latter es 
member of Chevrolet’s National Dealer Planning and Distribution Committee, 
review policies and programs of interest to dealers. 


ATTENDING the Chevrolet National 
Committee session last week was N. C. Dezendorf, vice-president, GMAC, left, 
shown here with W. G. Lewellen, assistant general sales manager of Chevrolet. 


factory-dealer relations 
National Dealer Planning and Distribution Committee last week. Among the 
five GM executives who serve Chevrolet dealers on this committee was J. W. 
GMSC, 
assistant general sales manager of Chevrolet. 





dealers and consumers, are 





treasurer, GM, left, was one of five 


corporation officials who conferred with Chevrolet executives last week. He is | 
shown here with T. H. Keating, assistant general sales manager of Chevrolet. | 





Dealer Planning and Distribution 





were reviewed by Chevrolet’s | 


left, shown with E. A. Nimnicht, 





WADE L. LEACH, vice-president, GMAC, right, and K. M. Chase, ea, 
general sales manager of Chevrolet, confer at the National Dealer Planning 
and Distribution Committee meeting last week. 





simple operations, will mount in 
approximately 10 seconds all tires 
on 15-inch and 16-inch drop center 
rims, it is claimed. The tire mount- | 
er also eliminates the use of all 
mounting tools injurious to tires, 
such as hammers and tire irons. It 
is operated by compressed air. 


S. C. Collections Rise 
COLUMBIA, S. C.—Walter G. Query 
chairman of state tax commission, re- 
ports that gasoline tax collections for 
July totaled $1,190,925, as compared 
with $1,053,988 in July, 1939 


'of a large new AC plant in 


Financial 


Chevrolet Board 
Reviews Factory, 


e 
Dealer Relations 

DETROIT. Policies and pro- 
grams affecting Chevrolet factory- 
dealer relations were reviewed last 
week at the regular monthly meet- 
ing of the Dealer Planning ang 
Distribution Committee, a SiX-man 
board composed of General Motors 
officials meeting with William E 
Holler, Chevrolet general sales 
manager, and the assistant general 
sales managers, T. H. Keating, W 
G. Lewellen, E. A. Nimnicht and 
K. M. Chase. 

Acting as a review board for 
the past six years, this committee 
serves as a clearing house for sug- 
gestions made by Chevrolet dealers 
who are delegates to the company’s 
bi-monthly factory-dealer confer- 
ences. In addition, they supervise 
in a broad, general way, programs 
proposed by Chevrolet affecting the 
retail selling organization, in order 
to assure the dealer, the factory. 
and the general public of equitable 
representation. 

None of the committee members 
are directly connected with Chevro- 
let, and serve as an impartial ad- 
visory board. They are A. L. Deane. 
general manager, Motors Holding 
division; F. G. Donner, general 
assistant treasurer, GMC; N. @ 
Dezendorf, vice-president, GMAC: 
J. W. Dineen, director, sales sec- 
tion, GMSC, and Henry L. Clark. 
director, statistic section, General 
Motors Corp. 


Syracuse Sales 
In July Exceed 
1939 by 45.6% 


SYRACUSE, N. Y.—New passen- 
ger car registrations in Onondaga 
county last month totaled 901 and 
showed an increase of 45.6 percent 
over July, 1939. 

For the first seven months of 
1940 new car registrations in the 
county totaled 6,517, a gain of 35.9 
percent over the corresponding 193$ 
period. 

New truck registrations in Onon- 
daga county last month totaled 114, 
which was 22.6 percent better than 
in July a year ago. 

There were 847 new trucks reg- 
istered in the county during the 
first seven months of this year, 
up 31.7 percent compared with the 
seven months ended July 31, 1939. 


Brake Service Contest 
Prizes Are Awarded 


NEW YORK. — Winners of the 
Johns-Manville brake lining na- 
tionwide “Lend A Hand” contest, 
for brake service men, are an- 
nounced by J. S. Doyle, J-M auto- 
motive manager, with awards go- 
ing to contestants in every section 
of the country. Joseph H. Keefer 
manager of Auto Aligning Co., Du- 
bois, Pa., was declared winner of 
first prize of $1,000, while second 
prize of $500 was awarded to 
L. R. Elkins, of Elkins Texaco 
Service, Dallas, Tex. 

The contest was designed to help 
brake service men promote high- 
way safety in their communities 
through the use of the J-M “Brake- 
Timing” plan. Prizes were awarded 
for the best letters on the subject 
of “How I have used the J-M 
Brake Timing Plan to Promote 
Highway Safety in my community, 
and “Why I recommend Johns- 
Manville 4 Star Brake Lining to my 
Customers.” 


AC Increases Production 
For New Model Demands 
FLINT.—Increased production 

the oil filter, spark plug and a 

cleaner departments at AC Spark 

Plug plant, with two shifts working 

to supply requirements, indicate the 

sharp upward trend in the automo- 
bile industry on the eve of new 
model announcements, according © 


L. Clifford Goad, president and ge” | 


eral manager. 


Goad declared that construct. 


mark plugs 
for the manufacture of spark plug 


73 a 
has been completed and will be 
production within about 6U days 
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Northwest 


Problems of Transportation 
Likewise Receive Attention 


Special to Automotive News 

SEATTLE. — The Pacific coast 
regional meeting of Society of Au- 
tomotive Engineers, held here Aug. 
16-17, was attended by 150 men 
from the Sections of Northern and 
Southern California, Oregon and 
Washington, with the major theme 
being the automotive industry and 
national defense. 


The two-day session was filled 
with technical discussions covering 
a wide range of engineering and 
human problems. Harley Drake, 
superintendent of equipment of Pa- 
cific Highway Transport, was gen- 
eral chairman. 

A paper jointly prepared by F. 
W. Kavanagh, research engineer, 
Standard Oil Co. of California, and 
L. H. Mulit, also a research engi- 
neer with that company, on “Lu- 
bricating Oil for Internal Combus- 
tion Engines’ opened the sessions. 

Formal discussion was led by 
H. F. Kley, engineer with Shell Oil 
Co., and R. Cunicciotti, manager, 
lubricants and grease sales, Union 
Oil Co. The paper covered the 
relationship between the physical 
and chemical properties of lubri- 
cating oils and their performance 
in engines. 

“Practical Use of Truck Perform- 
ance Formulae” was the subject of 
the paper presented by Rex Taylor, 
of Yellow Cab Co., Los Angeles. 
Discussion was led by J. G. Holm- 
strom, vice-president and engineer 
with Kenworth Motor Truck Corp., 
Seattle, and E. W. Templin, auto- 
motive engineer, department of 
water and power, city of Los An- 
geles. 


The “fuel session” was presided 
over by E. W. Templin, chairman. 
“Internal Combustion Engine 
Fuels” was handled by Prof. E. H. 
Graf, director of engineering re- 
search at Oregon state college. 
Wallace Linville, automotive engi- 
neer of General Petroleum Corp., 
Los Angeles, and Carl H. Bolin, 
motor vehicle superintendent of 
Pacific Telegraph & Telephone Co., 
Seattle, led the discussion on mo- 
tor fuels. 


At the personnel session, chair- 
maned by Ralph K. Whittlesey, 
mechanical expert with Westing- 
house Air Brake Co., Seattle, and 
president of the Washington chap- 
ter, SAE; H. J. McIntyre, associate 
professor of mechanical engineer- 
ing, University of Washington, 





Plymouth Dealers 
To Get Preview 


Of °41 Cars Today 


DETROIT. — Hundreds of Plymouth 
dealers and salesmen from this city 
and surrounding areas today will get 
their first glimpse of the 1941 Plym- 
outh, at a private preview to be held 
this afternoon in the Masonic Temple. 
Advance showing of new Plymouth 
models to dealers and salesmen of this 
territory is one of a special series of 
previews scheduled this week in 76 
cities throughout the U. S. 

More than 1825 dealers and sales- 
men, from this state and neighboring 
points, will be present to view the car 
and discuss sales prospects for the 
coming year. 

Complete details on the new Plym- 
outh models will be formally an- 
nounced within the next few weeks, 
according to J. E. Obrien, Plym- 
outh special representative, who 
will officiate as master of cere- 
monies at the preview meeting 
here. A vanDerZee, vice-president 
of Chrysler Corp., and D. A. Wal- 
lace, president of Chrysler Sales 
division, will represent Chrysler 
Corp. at the preview for this terri- 
tory. 

In order to give local motorists 
an opportunity to preview the 
Plymouth advancements for 1941, 
dealers here are arranging with 
the factory to hold the car display 
open for public inspection tomor- 
row. 


Auto » News’ Almanac, published 
once ‘ ye is considered THE refer- 
ence book wherever automotive infor- | 
matio Z is desired 


rua 
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SAE Conclave Studies National Defense 


Britain Fortis 
New Car Sales 
Within Country 


LONDON. — (UTPS) — Official 
announcement that no new cars 
«an be bought in England does not 
change the present situation. It 
has been impossible to obtain de- 
livery of new cars for some months, 
and few were being ordered. Those 
responsible for the economic side 
of Britain’s war strategy are highly 
interested in her exports, especially 
automobiles. 

The export program for automo- 
biles is being speeded up even 
faster than the drive in the last 
six months. Britain does not wish 
ation with the Army about two to lose any of her foreign credits, 
years ago. and is trying to make up for the 


NEW GOODYEAR synthetic rubber tire. Left to right, Dr. L. Sebrell and k 
At the banquet, A. G. Marshall Dr. R. P. Dinsmore, Tescareh chemists of Goodyear Tire & & Rubber Co., who loss of several European markets 


spoke on “Shop Management.” T. 
Cc. Howe, superintendent of equip- 
ment, North Coast Lines, and J. V. 
Savage, superintendent, municipal 
shops, Portland, Ore., led the dis- 
cussion. 

The closing session was devoted 
to “Army Standardization of 
Equipment.” Maj. M. V. Brunson, 
quartermaster corps, came from 
Washington to present the subject, 
“S.A.E.-Q.M.C. Advisory Activities.” 
Plans for training mechanics for 
military mechanized service were 
explained. Standardization work 
was started by the SAE in cooper- 








was chairman. Ferd G. Schaaf, | developed the new chemical rubber Chemigum. by enlarging those of the countries 

former director of the Washington sate niah ie nak fb = oe i oe — car exports. 
i ; : ° age batteries, estimate o total be- ne o e few European mar- 

co's in anion Willard Batteries tween $400,000 and $500,000, has been kets still available is that of Portu- 

now a transportation attorney,| CLEVELAND. — United States gov-| awarded to the Willard Storage Bat- 

spoke on “Transportation Follies.” | ernment contracts for automotive stor-! tery Co., it was announced today. gal. 











Something Happens 
When You Advertise 


in The New Yorker! 


In the large and highly competitive market of Metropolitan New York, The 
New Yorker filters through density of population and delivers a heavy advertising 
impact directly on selective families of good income, intelligence, and influence. 
The people who establish buying trends. 


Then, The New Yorker moves out over the country and in 40 other important 
big city trading areas reaches a similar type of family, who own more cars per 
capita, turn them over more often and influence others in their community. We 
don’t think you cold hand-pick a better audience to hear your new car story. 


For more than ten years The New Yorker has been one of the major magazines 
in pages of motor car advertising—more in 1939 than in 1938—more in 1940 


than in 1939—and the present outlook is for more in the 194.1 model season 
than in 1940. 


This, it seems to us, reflects the composite opinion of the automobile industry 
that ‘‘something happens when you advertise in The New Yorker” and that 
that ‘‘something” is mighty important. 


(The New Yorker's Show Number will be dated October 12th) 


THE 


NEW YORKER 


No. 25 WEST 43rd STREET 
NEW YORK, N. Y. 








SELLS THE LEADERS WHO SELL THE CROWD 
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Lineoln Dealers Cooperate in Used Car Guarantee 


Policy Provides Standard 


Service to All Purchasers 


By George W. Kline 
Staff Correspondent 

LINCOLN, Neb. With every 
bona fide new car dealer in this city 
enrolled as a member, Lincoln New 
Car Dealers’ Assn. has evolved a 
“Used Car Guarantee Policy.” 

Effective at once, every buyer of 
a used car who patronizes an 
association member will be given 
a policy entitling him to a 50 per- 
cent discount on all labor, parts or 
accessories purchased for the car 
for the first 30 days. After this 
period, and during the periods he 


Gasoline Stations 
Called Important 


Link in Defense 


CHICAGO. — The gasoline filling 
stations which dot the United 
States are an important insurance 
to the nation along the line of 
defense, according to Lieut. Col. 
John C. Platt jr. who addressed 
a two-day convention of 1,500 mem- 
bers of National Assn. of Petro- 
leum Retailers at the Hotel LaSalle 
here. 

Col. Platt declared that the blitz- 
krieg which conquered Belgium, 
Holland and France might not have 
succeeded if the defending forces 
had had access to gasoline from a 
network of filling stations such as 
this nation possesses. 

Gasoline station owners agreed 
that price-cutting wars are ruinous 
to the industry and the reason why 
so many operators go broke. 

On the program were Gov. Julius 
Heil of Wisconsin; Raymond Shaw, 
president of Chek-Chart Corp., 
whose researches have disclosed 
to what degree the increased use 
of power-operated farm machinery 
provides a new outlet for petro- 
leum retailers, and Glen Miller, of 
Chicago Federated Advertising 
Clubs. 


New Car Heaters 


Offered by Goodrich 
AKRON.—A complete new line of 
automobile heaters, featuring 
greater heating capacity and in- 
creased efficiency, is announced by 
the automotive accessories division 
of B. F. Goodrich Co. 

Four new hot-water heaters, in- 
cluding an “under-seat” unit, and 
a new “Super defroster’ make up 
the new line. 


APPLETON, Wis.—Auto Sales Co., 
headed by Myron Black, is planning 
erection of a $12,000 building to house 
display room, general office, parts and 
accessories rooms and a mechanical 
repair shop. 





l ha 428A 


CASTS FIRST 


SHAFTS IN NICKEL IRON 





Widely used in automotive gaso- 
line and diesel engines, alloy cast 
iron crankshafts have been pro- 
duced in the United States for a 
number of years. This practice has 
not been followed to any great ex- 
tent in Canada. Not so long ago, 
the Robert Mitchell Co. Ltd., 
Montreal, produced an order of 
single-throw crankshafts said to be 
the first lot of alloy cast iron shafts 
made in Canada. In composition, 
the material contains 1.60% Nickel, 
0.60% molybdenum, 0.95% man- 
ganese, 2.00% silicon, and 2.85% 
total carbon. Tensile strength, as 
determined on standard test bars, 
averaged 58,000 Ibs./sq. in., Brinell 
hardness of this 
Nickel cast iron 


of 270. 
THE 
INTERNATIONAL 


NICKEL COMPANY 
INC. New York, N.Y. 





owns the 
percent. 
The policy is issued to every car 
buyer who deals with a new-car 
dealer. “As is” models carry a 
privilege of 25 percent on labor, 
parts, and accessories. 


In a full-page newspaper adver- 
tisement, announcing the innova- 
tion, the dealers declared that 734 
used cars and trucks are now on 
display in the new car dealers’ 
showrooms. Every inducement is 
being made to move them before 
1941 models arrive. New car prices 
are to be substantially higher, it 
is stated, and naturally used car 
prices are expected to follow in the 
upward trend. 


The owner of a used car, bought 
of association members, is entitled 
to receive an inspection of his used 
vehicle at the end of the first 30- 
day period and every 30-day period 
thereafter. This inspection is free 
only at the service department of 
the new car dealer who made the 
used car sale, providing such in- 
spection or test requires no dis- 
mantling of parts. 


“This policy,” states the agree- 
ment, “should eliminate any ques- 
tion of misunderstanding between 
the purchaser and (here is in- 
serted the name of the new-car 
dealer). The purchaser should im- 
mediately go over it in detail and 
become thoroughly acquainted with 
its contents. 


“This policy introduces the owner 
to the shop personnel and entitles 
him to receive service in accord- 
ance with the terms herein de- 
scribed. The owner should carry 
this policy in the car at all times.” 


ASTE’s Survey 
Shows Shortage 
Of Skilled Labor 


DETROIT.—Final tabulations of 
technical and skilled labor require- 
ments by U. S. industry, by the 
American Society of Tool Engi- 
neers, reveal that earlier estimates 
were on the low side, according to 
Ford R. Lamb, executive secretary. 
To take care of immediate needs, 
and for definitely planned expan- 
sions during the remainder of the 
year — excluding, however, “poten- 
tial” expansions due to possible 
defense production requirements — 
metal-working plants in the U. S. 
need the following: 


110,800 tool engineers 
408,800 tool and die makers 
741,000 skilled mechanics 
The totals break down as follows: 
For immediate production require- 
ments, there are needed: 
32,570 tool engineers 
127,750 tool and die makers 
408,816 skilled mechanics 
To take care of definitely planned 
expansions, the following additional 
men are required: 
78,208 tool engineers 
281,060 tool and die makers 
332,160 skilled mechanics 
The tabulation reveals that 53 
percent of all metal working plants 
have definite plans to increase pro- 
ductive capacity during the last 
half of 1940. 


The survey also aimed to estab- 
lish the underlying causes of the 
present shortage, as a basis of lay- 
ing the groundwork for corrective 
measures. Summarizing answers to 
this part of the questionnaire 
showed three outstanding “rea- 
sons”: 

1. “Educational system has not 
kept pace with the machine age.” 

2. “Union labor's restrictive atti- 
tude toward use of apprentices by 
industry.” 

3. “Slowing down and _ interrup- 
tion of industrial training programs 
through depression years.” 


Ruled Unlawful 


MADISON, Wis.—The state attorney 
general's office, in an opinion to the 
state motor inspection bureau, has 
ruled that the transportation of gaso- 
line and other highly inflammable 
products upon the highways of Wis- 
consin in trailers attached to automo- 
biles or other motor vehicles is un- 
lawful. 


car, the discount is 25 





HONOR MEMBERS of the “M” Club visit New York World’s Fair. Each salesman holds the record of 
or more Mercury cars to owners of competing makes. Therefore, they were invited to spend three days in New 


selling 25 
York and 


at the Forty-Fair as guests of Ford Motor Co. Fred L. Black, director of Ford Exposition, greeted them at luncheon, and 


each winner was presented with a diamond ring. They’re shown on the terrace of the Ford pavilion, with 


officials from Dearborn. Standing, left to right, are F. Townsend, Brooklyn; E. 


Brooklyn; Ralph Sykes, Carbondale, Ill.; Karl Totzke, Wichita Falls, Tex.; C. D. Pile, Nashville, Tenn.; F. L 
Denver; G. W. Stewart, Dallas, Tex.; seated, T. Poole, White Plains, 
ley, manager of Lincoln and Mercury division of the Ford Motor Co.’s Edg 
assistant sales manager of Lincoln and Mercury division at Dearborn; B. W. Slagle, Lincoln and 
ager, Dearborn; A. E. Thomas, Albuquerque, N. M.; W. Ward, Youngstown, 0O.; E. L. 


J. A. Sullivan, Milwaukee. 





Sales of Cars Found 


To Boost Shoe Output 


BOSTON.—To refute a state- 
ment that the sale of automo- 
biles interfered with the shoe 
industry by decreasing the sale 


of shoes, New England Shoe 
and Leather Assn. has issued a 
statement on the matter. It says 
that, as a matter of fact, shoe 
production in every year since 
1935 has exceeded the former 
record-breaking output of 1929. 


Also that this expansion in 
output is due largely to the 
employment by the industry of 
those same economic principles 
which have made the automo- 
tive industry the success it is— 
mass production leading to re- 
duction in price to the con- 
sumer, coupled with improved 
quality, plus high styled mer- 
chandise. The $3 shoe of today, 
as a result, is fully equivalent 
in workmanship and material 
to the $5 shoe of 1929, it is said. 


Car and Truck 
Sales Up 75.9% 
In Philadelphia 


PHILADELPHIA.—New passen- 
ger car registrations here rose to 
4,749 units for July as compared 
to 2,700 for the same month in 
1939, representing a 75.9 percent 
gain, according to Philadelphia 
Automobile Trade Assn. This figure 
also bettered the mark of 4,050 for 
June. 

Total number of cars registered 
since Jan. 1 is 29,664, or 38.66 per- 
cent greater than last year's 21,394. 

July new commercial vehicle reg- 
istrations were up to 477 as com- 
pared to 418 for June and 289 for 
the same period last year, or an 
increase of 65 percent. Total new, 
commercial vehicles registered for | 
1940 is 3,266 for a 32.12 percent 
gain over last year’s total of 2,472. 

Used passenger car registrations 
climbed to 8,796 for July, thus sur- 
passing the 7,684 total for June 
and bettering the July, 1939, figure | 
of 5,837 by 50.7 percent. Total used 
car registration was 55,427 or 21.8 
percent, over the 45,511 recorded 
in the same period of 1939. 

July used truck registrations 
were up to 483, or 60 percent 
greater than last year’s total of 
301 and also better than the June} 
total of 426. Total used commercial 
vehicles registered for 1940 is 4,280, 
up 30.2 percent over the 3,287 reg- 
istered in the like period of 1939. 


FTC Rules | Adopted 


By Welder Industry | 
WASHINGTON. -—— Federal Trade 
Commission late last week promul- 
gated trade practice rules for the 
resistance welder manufacturing 
industry, among whose most im- 
portant customers are automobile 
plants. 

The annual sales volume of the} 
machines used to weld metal parts 
by means of resistance effected 
through the application of high- 
powered electric current is $6,000,- ' 
000, the commission said. 











Oldsmobile °41 Sales Drive | 


N. ¥.$ 
ewater (N. J.) branch; E, 


Ford 
M. Boyson, San Francisco; R. J. on 


. H. Ezell, Hayward, Calif.; A. H. fon 
M. Chamberlain, 
Mercury sales man. 
Foster, Providence, R. I., and 


To Open Today in Lansing 


LANSING. — Oldsmobile will 
launch its sales campaign for the 
1941 model year with a series of 
pre - announce- 
ment meetings 
here Monday, ac- 
cording to D. E. 
Ralston, general 
sales manager. 

‘*Plans have 
been completed 
for one of the 
biggest sales con- 
ventions Oldsmo- 
bile has ever 
held,” said Ral- 
ston. ‘‘For the 
first time in three 
years the company’s entire sales 





D. E. Ralston 


and service force, numbering 500 | 


men from Oldsmobile’s 26 zones, 


will come to Lansing for a two-day | 


session,” he added. “They will in- 
spect the new cars in the Oldsmo- 
bile auditorium in the engineering 
building, and hear the complete 
story of Oldsmobile’s sales, service 
and advertising plans for the com- 
ing year, as well as meet, for the 
first time, Oldsmobile’s new gen- 
eral manager, S. E. Skinner. 


“A banquet Monday night will | 


celebrate Oldsmobile’s sales for the 
1940 model year, the greatest in 
the entire history of the company. 
Brief business sessions on Tuesday, 
followed by various sports activi- 
ties and a dinner at the Lansing 
Country Club, will climax the con- 


vention for the field staff. Dealer | 


meetings in zone cities throughout 
the United States, conducted by 
factory executives and zone per- 
sonnel managers, will take place 
during the early part of September 
to acquaint the retail organization 
with Oldsmobile’s plans for 1941.” 


Wednesday, Oldsmobile will be 


host to Alfred P. Sloan jr., chair- | 


man of the board of directors, C. 
E. Wilson, acting president, L. P. 


Fisher, vice-president, R. H. Grant, | 
vice-president, and other executives | 
of General Motors Corp. A recep- | 


|all parts of the United States will 
be guests of Oldsmobile. A special 
| train from Detroit will bring auto- 
mobile editors, magazine men, and 

publishers’ representatives for a 
preview of the new cars and a 
|luncheon in the Oldsmobile audi- 
|torium. Approximately 500 men 
have been invited to the press 
| preview. 

Thursday evening and Friday 
evening as well, several thousand 
employes from the Oldsmobile and 
Fisher Body plants will be given 
|an opportunity, with their families, 
|to inspect the 1941 cars. 


| Hubbard New President 
Greenfield Tap & Die 

GREENFIELD, Mass. — Recent 
personnel changes at Greenfield 
'Tap & Die Corp. include election 
|of President Donald G. Millar to 
chairmanship of the board, replac- 
ing Col. Frederick H. Payne, who 
|resigned to devote his entire time 
to National Defense Work as chief 
of the Hartford ordnance district. 

Millar was succeeded as presi- 
dent by Howard M. Hubbard, of 
Cleveland. For the last 10 years 
Hubbard has been associated with 
Harris-Seybold-Potter Co. as secre- 
tary-treasurer and director. He was 
also managing director of the com- 
pany’s Seybold division and of 
Canadian Marketing division. 

Francis A. Smith, for several 
years vice-president and general 
| manager, has resigned. 


CATA Aids Outing 
CHICAGO. — Five thousand orphans 
crippled children and old people were 





entertained at their 36th annual outing 
here Wednesday, under auspices of the 
; Orphans’ Automobile Day Assn. Chi- 


cago Automobile Trade Assn., Origi- 
nator of the endeavor, played a proml- 
nent role on this occasion through 
donation of funds by members to_help 
defray expenses. L. C. Smith of L. C. 
Smith Bearings Co.. is president # 


tion an i s|the outing organization, _and ae 
s oe mer SS ee mew cars Cleary, auditor of CATA, is secretary. 
will be held for more than 500 | , D aidaniacinnmecte ta 
officials of the corporation. | Chris Sinsabaugh’s sparkling 
|‘‘Sparks’’ column is_ read_ by 
Thursday, newspapermen from | ‘‘wide-awake’’ in the industry. __ 








BENDING LIGHT around a curve 


trick for the newly developed Lucite lens in 
| the instrument panel of all new 1941 Hudsons. 
light - conducting ability, 
glass-like Lucite has been widely publicized 
for its use in surgical and dental instruments. 
The young lady is holding a dental instru- 
ment of Lucite to show how light is actually 
carried around a curve. Illumination flows the entire length of th 
strument lens on the 1941 Hudsons providing a soft, pleasing effect. 


Because of this 
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the 4th Dimension 
Truckers to Spend $400,000; 


Heads Federal Adv. 
By Pete Wemhoff 


Budget 


Annual budgets of $400,000 have been approved for the 
trucking industry’s national advertising campaign, with first 
copy slated to appear Sept. av, Ted V. Rodgers, president of 


American Trucking Assns., 


announced last week after 
the program had been OK’d by 
ATA’s public relations committee 
at a meeting in New York. 
Campaign, first in the history of 
a $1,000,000,000 industry which em- 
ploys more than 3,500,000 persons, 
will run in all forms of media, he 


said. Use of large newspaper 
space is planned by the various 
state trucking associations, of 


which more than 50 are affiliated 
with the national organization. 

With the campaign seeking to 
achieve for trucking what adver- 
tising of the Assn. of American 
Railroads has sought to do for 
railroads, copy will be designed to 
acquaint the public with the size 
of the trucking industry and its 
contribution to the economic well- 
being of the nation. 

Biow Co., Inc., of New 
handling the account. 


York, is 


Adrector 

T. R. Lippard, president of Fed- 
eral Motor Truck Co., Friday an- 
nounced the appointment of Frank 
A. Johns as ad- 
vertising man- 
ager, succeeding 
Stanley G. Mit- 
chell, resigned. 

For a number 
of years Johns 
headed a division 


of Sales Equip- 
ment Co., devoted 
to the creation 


and promotion of 
sales helps for 
motor car and 
truck dealers. For 





Johns 


2 years he was associated with 


Industrial Marketing Counselors, 
Detroit. 

Johns will be in complete charge 
of Federal’s advertising and sales 
promotional work. He plans to lay 
special emphasis on cooperative 
programs with Federal dealers. 


Resigns 

Carroll Rheinstrom has resigned 
as advertising director of Truc 
Story magazine to become a part- 
ner with Ward Wheelock in man- 
agement of Ward Wheelock Co., 
advertising agency of New York. 
Philadelphia and Hollywood. 

Rheinstrom has been elected 
vice-president of the agency and 
will be in charge of its New York 


AISI Committee 
To Aid U. S. On 


Steel aati 


NEW YORK.—Board of directors 
of American Iron and Steel Insti- 
tute has appointed a special com- 
mittee on government specifications 
to cooperate with governmental de- 
partments and agencies in formu- 
lating and interpreting specifica- 
tions for steel products. 

Chairman of the committee is 
E. C. Smith, chief metallurgist 
Republic Steel Corp. Other mem- 
bers of the committee are 
V.H. Lawrence, assistant to 

Vice - president, Alan Wood Steel 

Co., Conshohocken, Pa.; P. E. Me- 

Kinney, metallurgical engineer 

Bethlehem Steel Co., Bethlehem. 

Pa.; J. S. Richards, manager, metal- 

lurgical department, American Steel 

& Wire Co., Cleveland, and E. C. 

Wright, chief metallurgist, National 
| Tube Co., Pittsburgh. 

The committee was appointed for 
the Purpose of furnishing informa- 
| tion which will enable government 
| Officials to align their specifications 

More closely with commercial spe- 

Cifications in order to expedite 
Production of steel for the national 
defense program. Many of the ex- 
| isting government specifications 
| have not been brought up to date 





to include the best practice of 
the industry 
To feel the pulse of the industry 
nsistent reading of Automotive New 
Sa necessity 





office. He also will be directly 
associated with the Philadelphia 
office. His most recent agency con- 
nection was as copy chief for Len- 
non & Mitchell, Inc. 


Rep 

Barron’s national financial 
weekly, and Boston News Bureau 
announce the appointment of Roy 
J. Holihan as representative for 
Michigan and Ohio. 

Holihan will hang his hat at 528 
Murphy Building, Detroit. 


Switches 


Russell E. Pierce has resigned as 
publicity 


director of Warwick &' 


| Legler, Inc., to become director of | 
radio publicity and promotion for | 
N. W. Ayer & Son, Inc., effective 
Aug. 26. Adele Wesley, his assistant 
at Warwick & Legler, will also 
resign to join N. W. Ayer in the 
same capacity. 


Joins 


Robert Macleod, formerly with 
sales department of U. S. Gypsum 
Co., has joined Detroit office of 
Liberty magazine. Macleod is the 
former Dartmouth All - American 
halfback. 
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Nash Opens Sales Conclave 


Drive Today in Cleveland 


CLEVELAND.—Having held its 


/1941 press preview on Thursday at | 


Detroit’s Old Club in the St. Clair | 


River Flats, and 
launched its new car year, Nash 
officially started the season here 
today with the first of 11 1941 sales 


' conventions. 


Gathered in the Cleveland Audi- 


|torium, Nash men from cities and 


Dealers 


Seven car dealers in St. Louis 
area have joined in bankrolling a 
daily 30-minute program tagged 
“The Automotive Hour” over Sta- 
tion KWK. The program is devoted 
to transcribed music but each spon- 
sor gets in a 50-word spot an-| 
nouncement. 

Current sponsors are West Side 
Buick Co., McCarthy Motor Co., 
Fred Evens Motor Co. L. M. 
Stewart, Inc., South Side Chevrolet 
Co., John T. Dolan Motor Co. and 
Chambers Motor Co. 


Automotive News’ Almanac. published | 
once a year, is considered THE refer- 
ence book wherever automotive infor- 
mation is desired. 





towns within a 200-mile radius saw 
the new low-priced Nash car. 
Cleveland is one of 11 U.S. cities 
where Nash will take its traveling 
convention this year. The traveling 
conventions were decided upon be- 


cause Nash wanted to reach its | 
entire organization salesmen and 
service men included with the 


story of the low-priced automobile, | 
and the other two series in the 
1941 Nash line. Generally Nash’s 
annual conventions are held in De- 


unofficially! 


| cago, Sept. 5; 
| Sept. 


troit or Chicago, and are attended | 


by distributors and dealers. 
Special railroad cars carried the 
stage equipment and executives to 
the Cleveland convention, and will 
continue around the country. It will 
take a full month to complete the 





rf 


This is the 


a 





trip, and the Nash executives will 
visit practically every part of the 
country before returning to Detroit. 

Associated with William A. Blees, 
general sales manager, in holding 
the conventions are R. H. Israel, as- 
sistant general sales manager; A. R. 
Boscow, assistant to the general 
sales manager; J. E. Lamy, organi- 
zation manager; S. O. Olson, busi- 
ness management manager, and K. 
M. Greiner, parts and service man- 
ager. 

The second meeting will be held 
in Boston on Aug. 28, and the next 
one in New York City Aug. 30. 
Other convention cities and the 
dates are Cincinnati, Sept. 3; Chi- 
Minneapolis, Sept. 
9; Kansas City, Sept. 11; Seattle, 
16; Los Angeles, Sept. 21; 
Dallas, Sept. 24, and Atlanta, Sept. 
wi. 

Nash, Blees said, hopes to at 
least double its 1940 model year 
sales as the result of the intro- 
duction of the new low-priced car. 


a fresh automotive viewpoin\. 
“A Word in 


For 
read George M. Slocum’s 
Edgewise.”’ 


school the bus built 


P 
Nor so many years ago the size of a 
country school district was limited by 
the distance a pair of little legs could 
walk. With the development of motor 
buses and good roads it became pos- 
sible to combine many “one-room” 
schools into the modern consolidated 
or township school serving children 
living many miles away. 

But improving rural educational fa- 
cilities is only one way in which motor 
transportation has benefited American 
For 


along with the automobile, 


families everywhere. the bus — 
truck and 
airplane—has given greater and greate1 
freedom from the restrictions of dis- 
tance, allowed people to establish their 
factories, offices or 


homes far from 


stores. ‘ 


> = : 
Bec ause motor transpo! tation has be- 


come such a vital part of the national 
picture, for 


provement takes on a new Importance ; 


research its further im- 


Recent models are far superior in de- 
sign and construction to those of only 
a few years ago, yet forward-looking 
engineers promise even greater devel- 
opments— particularly in performance 


and economy. 


This further improvement is a task 
for cooperative research by the manu- 
facturers of engines, engine parts and 
materials and the refiners of fuels and 
lubricants. For the development of en- 
gines is inseparably linked to the de- 
velopment of fuels. 

We of the Ethyl Gasoline Corpora- 
Research Labora- 
San 


dernardino, are helping to 


through 
Detroit 


ton, our 


tories in and 
coordinate the developments 
of the automotive and petro- 
leum industries by engaging 
In Joint programs with thei 
To 
of 


technic al organizations. 


an ever-increasing fund 


knowledge our research workers are 
contributing results from experiments 
with possible future fuels, super- 
charged engines and engines having 
super-compression ratios. And in order 
that technical progress may be more 
quickly reflected in “better and more 


” our field 


economical transportation, 
engineers cooperate with fleet users 
in the practical application of labora- 
tory findings. 

Ethyl Gasoline Co poration, Chrysler 
Building, New York City, manufacture 
of anti-knock fluids used by oil companies 


fo improve gasoline. 





Better and more economical 


transportation through 


ETHYL RESEARCH SERVICE 
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Goodyear Will Expand 


SyntheticR ubberOutput 


AKRON. Immediate and sub-| more than 300 different compounds 
stantial increase in facilities for involving thousands of tests before 
the manufacture of the company’s | Chemigum was produced. Numer- 
synthetic rubber, Chemigum, was/|ous patent applications have been 
announced last week by P. W.| filed to cover Chemigum manu- 
Litchfield, chairman of the board, facturing processes. 
oe Tire & Rubber Co. Tires of the newly 

or the past three years the hemi : : : i 
company has been developing and |¢ emical rubber give superior per 


producing its own type of chemical | Buna and equal to those made of 


rubber in its laboratories and in a/ natural rubber, it is claimed They 








announced , 


formance to those made of German | 


small pilot plant in anticipation of | have been tested in a rigorous pro- | 


national defense needs. 

The new plant, with an initial 
- of 10,000 pounds per day, 
will be installed at Akron in space | were narrowed down to 70, which 
which has been made available | gave fair results. Further "experi- 
within the company's existing | mentation and research reduced 
buildings. |the list to 10 basic compounds 


In announcing the new move, | which j 
Litchfield explained that the com- | t, igs oe a a 


pany has complete plans for fur- 
ther large expansion of manufac- 
turing facilities in the event of 
emergency which would threaten 
the nation’s supply of crude rubber, 
more than 90 percent of which 
must be brought from the East 
Indies, half way around the world. | 


react the same with various com- 
|pounds, as does natural rubber, 


| treads, for example, may not lend 
itself to use in coating fabrics for 


'gram conducted by Goodyear since | 
| 1937. In the development of Chemi- | 
|gum, the 300 original compounds 


The fact that synthetics do not | 


| moval 


the carcass of a tire, necessitating | 
use of different variations of the} 
basic substance. 

Important among advantages of 
Chemigum are said to be its in- 
creased tensile strength resistance 
to aging, abrasion and oils, and 
that it may be processed more 
easily than Buna, utilizing in gen- 
eral the same production methods 
and equipment currently in use 
with natural rubber. Chemigum is 
much more resistant to oxydation 
than natural rubber. It also has 
possibilities for blending with nat- 
ural rubber, which would serve to 
extend a limited supply of crude 
rubber. 


Litchfield said: “We are making 
tires of Goodyear Chemigum today 
in limited quantity. At present 
Chemigum costs more than natural 
crude rubber. Its use in general 
commercial manufacture will be 
quite limited in the near future 
unless a_ national crisis should 
develop.” 


CADA Offices Moved 


CINCINNATI. — Cincinnati Automo- 
bile Dealers Assn. announces the re- 
of its offices from 700 Main 
St. to 611 Second National Bank Bldg. 


rapidly expanding program of docu- 
mentary filing and 


for its members and the industry. 





Chemigum is derived from petro- | 
leum, through a cracking process | 
and is the culmination of extensive | 
work by Dr. R. P. Dinsmore, in 
charge of all development and re- 
search, and Dr. L. B. Sebrell, man- | 
ager of chemical research for | 
Goodyear. 

Under the direction of these ex- 
perts, a staff comprising a score | 
of highly trained, skilled chemists, 
engineers and rubber compounders 
cooperated for several years in the 
development and _ exploration of | 


| 
New High Near | 
In Penna. Motor | 


Fund Diversion 


HARRISBURG, Pa. — (UTPS) — 
Motor fund borrowing in Pennsyl- | 
vania will reach a new peak some- | 
time between now and the end of 
next May when $37,000,000 of mo- 
torists’ money will be transferred 
to the general fund to be spent) 
for non-highway purposes, accord- 
ing to officials of the Pennsylvania | 
Motor Federation. 

“From the motorist’s standpoint, 
the impending transfers represents 
a climax in a six-year legislative | 
policy of borrowing motor fund 
money without regard to the pur- | 
pose for which the money was) 
collected,” a federation official 
commented. “Since December, 1934, 
when the practice was begun, suc- 
ceeding legislatures have tapped the 
motor fund whenever money was 
needed to replenish the depleted | 
general fund from which the com- | 
monwealth finances all state gov- 
ernment operating expenses. 

“During that time, the total out- 
standing motor fund loans—money 
temporarily diverted from highway 
construction, reconstruction and! 
maintenance — has ranged from 
$3,640,000 to $22,356,000. | 

“Although the 1940 special session | 
implied that $37,000,000 would be 
the maximum amount to be bor- 
rowed, current developments indi- 
cate that the special session’s bor- 
rowing will be increased by addi- 
tional loans the 1941 legislature is 
likely to authorize. In that event, 
the previous peak of $22,356,000 of | 
motor fund loans will be more than ! 
doubled.” 





Carbon Black Sales 


Reach All-Time High | 
WASHINGTON. — Sales of car- 
bon black, a natural gas product 
used in large quantities to make | 
tires stronger, soared to an all-time | 
high of 560,533,000 pounds last year. | 
the federal bureau of mines an- 
nounced last week. This was an in- 
crease of 36 percent over 1938. 
There was a 46.5 percent increase 
in domestic sales, of which 89 per- 
cent was to rubber companies. Ink 
companies took 6 percent and paint | 
manufacturers 2 percent. 


Ind. Licenses Up 


INDIANAPOLIS.—A new record of 
1.004.607 license plates were sold during 
the first seven months of this year, an | 
increase of 35.511 over the same period 
last year, state officials report. A total | 
of 805,498 passenger car licenses were 


for trucks. Both 
large increases 


issued and 141,102 
classifications showed 








statistical service | 


Dealers and Defense 


Southern Pontiac Outlets Cooperate in Delivery 
Of 124 Cars to U. S. Army i 


By B. C. Reber 
Staff Correspondent 
SAN ANTONIO, Tex. - 
achievement in present-day auto- 
|motive merchandising was com- 


| pleted here last week when Mission | 


City Pontiac Co. procured and de- 


livered 124 Pontiac Six four-door | 


sedans for use of officers of the 
'U. S. Army, now engaged in 
| maneuvers in the Sabine (La.) area. 
| With the Pontiac factory closed 


|down and no cars of that type in| 


| the warehouses, it was necessary to 


‘call on Pontiac dealers in Texas, | 


| New Mexico, Oklahoma, Louisiana, 
| Kansas, Arkansas, Missouri, Illinois 
and Indiana; the cars were assem- 
bled, checked and delivered in less 
than 10 days; 
certificates, engine and serial num- 
bers, and other similar data were 


|procured and passed on without a) 


|single error; more than 149,000 
miles were covered in bringing the 


complicated the development. Also, |The change to larger quarters was cars together and was accomplished 
a synthetic rubber ideal for tire | made necessary by the organization's with but two slightly nicked fend- | 


ers. 
And, as if the job itself was not 


An | 


the manufacturer's | 


enough, delivery was made difficult 
due to the tropical hurricane that 
struck that portion of Louisiana 
where the maneuvers were under 
way, 24 inches of rain falling jn 
20 hours. 

In several instances, dealers gave 
up every car of that type they had 
in stock; the factory went into the 
| field and re-purchased every car 
available, and one person drove 
4,800 miles in six days in order to 
make delivery on time. Telephone 
and telegraph were used in acquir. 
ing information necessary to com- 
plete delivery, and everything done 
to make delivery promptly. 

Delivery of this fleet, within such 
a short time and under such diffi. 
cult conditions, was made possible 
through the efforts of George 
Stableford, president of Mission 
| City Pontiac Co. 


Automotive News’ Almanac, published 
once a year, is considered THE refer. 
ence book wherever automotive infor. 
mation is desired. 
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Farm-City Cooperative Event 


Aided by Wis. Car Dealers 


special to Automotive News 


| tary clubs. The program is planned 


FORT ATKINSON, Wis. — Fall | 
promotion is of particular impor- | 


tance to the automobile dealer in 
the rural areas, since it is often 
the season that finds the farmer 
with the most ready cash. 

One of the most striking autumn 
and early winter promotions in a 
farming community are the milk- 
ing and plowing contests staged 
here in October during the past 
three years. 

The first two annual affairs were 


conducted on just one day — a | about a mile outside of the city, 
Thursday. However, so popular and the program is advertised on 
have the events grown that they posters and in newspaper adver- 
now run Thursdays and Fridays. | tising. Last year for the first time | 


| 


by agricultural instructors and 
draws about 3,000 persons, which 
is half the population of the city. 

In addition to active participa- | 
tion in such contests as business | 
men’s harness and milking con- 
tests, the merchants provide cash 
prizes totaling about $150 for win- 
ners in plowing, horse age telling 
and horse racing contests and colt | 
show. 


These events are held on a farm | 





Merchants like the affair, which | merchants also turned over their! 
concludes with a harvest ball in| Windows to the display of prize 
the municipal building, because it | Crops. 


gives them an _ opportunity to 


Entries poured into 19 Fort At- 


fraternalize with their rural neigh- | kinson stores, including the Pack- 


bors. 


The event is sponsored by Future | county with as many as 109 entries 


ard Garage, from all corners of the 


Farmers of America and has the| made in one store. Other partici- | 
full cooperation of Fort Atkinson| pants in the affair included Zeug- 


junior and senior chambers of 
commerce, and the Lion and Ro- 





ner Auto Sales, Westby Motor Co., 
Gilbert A. Linton, International 


‘building will be completed about 


| taxes in Canada during 1939 totaled 


motor truck dealer; Fort Buick Co. | 
and Klemen’s Ford Garage. 

Fort Atkinson merchants are 
gratified by the results of their) 
efforts to knit together the life of 
the rural people of the community 
and the resultant business which 
obtained from this type of promo- 
tion. 


Plant Addition Rushed | 
At Packard Electric | 
WARREN, O.—Work on the new | 
80,000 square foot addition to Pack- 
ard Electric division of General 








'Motors Corp. here is progressing | 


rapidly, and Manager B. N. Mc- | 
Gregor revealed last week that the 





Sept. 15. 

Construction was started about | 
the middle of April. The plant will | 
house a new hospital unit, per-| 
sonnel offices, a lunch room and | 
additional space for manufacturing 
facilities. 








Canadian Revenue U Pp 


MONTREAL.—Revenues from motor | 
vehicle registrations and_ gasoline 





$79,915,492, of which $27,961,132 was | 
from registrations and $51,954,360 from | 


Factories are Cheerful 


On Used Car Outlook 


Special to Automotive News 

CHICAGO. — Switching its used 
car surveys from dealers to manu- 
facturers in an effort to secure a 
composite picture of sales, inven- 
tories, values being offered, and 
the outlook for the balance of 
1940, National Used Car Market 
Report, Blue Book and Red Book 
publishers, has just completed a 
poll among factory sales officials 
with results declared by George 
A. Leukhart, general manager, to 
be “encouraging.” 

Sales chiefs of the leading manu- 
facturers in the industry replied 
to the NUCMR questionnaire. An 
analysis of the returns, Leukhart 
stated, shows “in almost all in- 
stances that stocks of used cars 
in the hands of their dealers are 
normal, with selling conditions and 
prospects for their continuance 
designated as good, and an agree- 
ment that present values of used 


gasoline levies. In 1938 the total for|cars being offered the public are 
registrations was $26,230,196 and ‘hg | unusually inviting.” 


gasoline taxes $41,247,688, making a 
total revenue of $67,477,884. | Leukhart released the text of 








hdollar signs on his eves! 





A, AUTOMOBILE dealer awoke one morning 
with a strange look in his eyes. 

“Goodness!” his wife gasped: “Your eyes! 
What's the matter with them?” 

The man peered into a mirror, and started 
back in surprise. For he saw that on each eye- 
ball he had a tiny dollar sign. 

Like this: $ &. 

Dressing in great haste, the man rushed off 
to a doctor. The doctor took one look at the 
man’s eyes, and said: 

“What were you reading last night .. . bank 
statements?” 

“No,” said the man,.“I was reading about 
Packard’s new *Dealer-Participation’ Franchise 
for 1941.” 

“H-m-m! I'd certainly like to see that docu- 
ment!” the doctor exclaimed. 

“T think IT have it right here in my pocket,” 
said the man. And he pulled out an advance 
proof of the Packard advertisement that. will 
appear in this magazine next month. 


PACKARD 


“THE CLASS OF '41” 


ASK THE MAN WHO OWNS ONE 


The doctor read the advertisement with grow- 
ing interest. Then, before the automobile dealer 
could stop him, he began to fill in the coupon. 


“Pm taking in my shingle!” said the doctor. 
“Pm going to be a Packard dealer!” 
The man stared at the doctor in amazement. 


Then he laughed, for he saw that the doctor 
now had little dollar signs on his eyeballs! 


Like this: % &. 


The facts that made these two fellows see 
dollar signs everywhere they looked will appear 
in this magazine next month. Watch for it! 
Don’t miss it! 


But if you can't wait to read the amazing 
news this magazine will contain 
us the We'll 


whole story. 


... Just mail 


coupon you the 


today. send 











acciiieenasnS in nadia 


|] Telegram [J 
——$— — oN? 


W. M. PACKER. 






Vice-President of Distribution. 
I ackard Motor Car Company 
Detroit. Mich 7 


Tean't wait! Send me the | 


; r », . ‘ - 
at once ! nie Pare kard Hews 


\ litte 


Street 


City 


comments by the sales chiefs. One 
placed stocks in the hands of his 
company’s dealers at a 30-day sup- 
ply, another declared that in the 
case of his firm’s dealers the stocks 
are even less than 30 days. 

Under the heading of remarks, 
one factory sales executive com- 
mented: “Turnover _ satisfactory, 
used cars moving well.” Another 
declared that “because of increased 
employment, due to the added gov- 
ernmental expenditures, I feel mar- 
keting conditions on used cars will 
be excellent.” A third stressed. that 
“general business is increasing and 
payrolls going up, so used car sales 
also should increase.” 

The policy of dealers who re- 
paint, refinish and put used 
ears in top running condition, and 
back these automobiles with guar- 
antees, is given considerable credit 
in creating greater confidence 
among buyers who otherwise might 
hesitate to invest in used cars. 


De Soto to Offer 


Two-Tone Colors 


On °41 Interiors 


DETROIT. — Sneak previews for 
the press and first peek for dealers 
are still in the future, but the 
| 1941 De Sotos have had their final 
| O.K. by company officials, and first 
hint of what is in store was re- 
vealed last week by L. G. Peed, 
vice-president in charge of sales. 

“Luxury will be the keynote of 
our 1941 models,” Peed said. “In- 
teriors of the new cars represent 
the best ideas of Chrysler Corp. 
authorities on design,” he declared. 

“We are more color conscious as 
a nation than ever before,” Peed 
said. “This trend cannot be ignored 
by the automobile industry, and 
De Soto takes full cognizance of 
it in 1941 with two-tone interiors 
in which color harmony is even 
extended to hardware and instru- 
ment panels. 

“When the purchaser decides 
upon the exterior color that pleases 
him, he will automatically get an 
interior that was specifically de- 
signed to go with that color.” 





Crosley Appoints 
Pierce and Neill 


CINCINNATI.—R. M. Pierce has 
been appointed district manager of 
the Automobile division, Crosley 
Corp., for the New England states, 
announces Sam C. Mitchell, man- 
| ager of the Automobile division. 
| For 11 years Pierce was in the 


commercial car division of General 

| Motors in different sales capacities. 
| From 1929 to 1938 he was with 
Chrysler Corp. serving as whole- 
| sale representative and fleet sales 
| representative in both New York 
and Detroit. Previous to joining 
| Crosley he was regional manager 
for American Bantam Car Co. with 
| headquarters in Boston. 

Appointment of Dave Neill as 
| factory service manager of the 
| Automobile division, was also an- 
nounced by Mitchell. 

Neill’s experience in the auto- 
mobile business goes back to 1915 
when he was in charge of engine 
experimental and development 
work for Daimler Motor Co. of 
England, and later with the Austin 
Motor Co. of England. In 1922 he 
joined Lincoln. Previous to joining 
Crosley Neill was with the Stude- 
baker Corp. in charge of sales for 
Kansas and Missouri, with head- 
quarters at Kansas City. 





Dr. McClintock Receives 


Goodrich Service Award 


NEW YORK.—Recognition of his 
outstanding work in the field of 
traffic research was paid Dr. Miller 
McClintock, director of Yale bu- 
reau for street traffic research, by 
B. F. Goodrich Co., which has pre- 
sented McClintock with the com- 


pany’s “award for distinguished 
service.” 

Many of Dr. McClintock’s re- 
search findings were applied by 


Goodrich engineers in the develop- 
ment of the non-skid “windshield 
Wiper” action tire-tread. 
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Carriers Face Loss of 
Army Now to Select Agency 
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For Necessary Transporting 


Special to Automotive News 


WASHINGTON. The trucking 
industry is not happy over the 
decision of the Army quarter- 


master general’s office to accept in 
the future bids on defense ma- 
terials and products on an f.o.b. 
factory or plant basis. 

Under this plan the contractor 
will not have to include transpor- 
tation in his bid; the government 


Truck Top Ten 
First Ten in Registrations as 
Reported in AN Today: 
1940 
Pos. 


1939 


Make Pos. 


1—112,293 Chevrolet 101,347— 1 
2— 92,668 Ford 
3— 43,374 Interna’l 


75,214— 2 
35,326— 
30,797— 
18,912— 
5,755— 


4— 33,624 Dodge 
5— 24,438 G. M.C. 
6— 6,345 Plymouth 
7— 4,054 Mack 3,564— 
8— 3,924 White 2,487— 9 
9— 3,590 Diamond T 2,788— 8 
10— 1,448 Willys 937—12 
Total All Makes 
332,051 284,494 





Contract Carriers 
In Pa. Ordered to 
File Rate Cards 


HARRISBURG, Pa.—-(UTPS)--A 
general order has been issued by 
the public utility commission, re- 
quiring every contract carrier by 
motor truck to file with the com- 
mission a schedule of its charges 
for contract carrier service ren- 
dered under each of its contracts 
for such service. The order is in- 
tended to prevent indiscriminate 
rate cutting by the carriers. 

Schedules of contracts, existing 


before July 24, must be filed before | 


Oct. 1. In the case of a new con- 
tract, schedules must be filed within 
30 days after the carrier has been 
notified by the commission that its 
contract has been approved. 

A new permit, or amendment to 
an existing permit, applicable to 
new contracts will not be issued 
by the commission until the tariff 
schedule has been filed. Failure to 
file within 30 days cancels the com- 
mission’s approval and the right of 
the carrier to receive a new permit 


will take delivery at the plant and 
make all arrangements for trans- 


portation to destination. This bodes | 
;no good to highway transportation, | 


according to American Trucking 
Assns. 
| “Heretofore,” ATA says, “manu- | 


|facturers or 
|ured transportation in their bids 
}on government orders 


|saw fit. The result was that motor 


and have | 
|handled routing of traffic as they | 


producers have fig- | 


|carriers have enjoyed a fair share | 


|of the business. As should be the 
| case, the private contractors gave 
|their freight to the carrier best 


contractor must include transporta- 
tion in his bid, he can _ hardly 
afford to base his estimate on 
transportation by rail if it can 
be done more cheaply by truck. 
If he did, he probably would not 
win the contract. 

“Such will not be the case under 
the new setup. The Army will select 
|the agency to perform necessary 
|transportation service. And _ the 
Army, as most motor. carriers 
know, has discriminated against 
the trucking industry for a long 
| time. 

“The announced purpose of the 
f.o.b. plan is to allow small busi- 
{nesses to participate more directly 
|in supplying the defense program: 
|yet it appears certain to eliminate 
jentirely the small transportation 
| businesses, the motor carriers who 
|have handled a great deal of the 
traffic in the past because of their 
ability to do the job at reasonable 
|cost. This type of discrimination is 
|contrary to the declared purpose of 


|suited for the job. When a private | 


Congress to treat all transportation | 





agencies fairly.” 

Reo Exhibiting Its Line 

| At New York World Fair 
LANSING.—Visitors at the New 
| York World’s Fair will have an 
opportunity to see 1941 truck and 


| coach models recently announced 
|by Reo Motors, Inc. These will be 


displayed in the Transportation 
Exhibit. 
Included in the Reo exhibit are 


1'2 and 6-ton trucks representative 
‘of a line which ranges from light 
| Speed Wagons to tractor-trailer 
| combinations with gross rated ca- 
| pacities of 20,000 to 68,000 pounds. 
|The new 1941 29-passenger inter- 


or amendment to an existing per- | city Reo Flying Cloud coach is also 


mit. A schedule must be filed for 
each contract. 





’ Aan 429a 


RUNS TRUER 


ON RIGID NICKEL CAST IRON 





Profiting by the experience of its 
customers in the automotive in- 


dustry, W. C. Lipe, Inc., Syracuse, | 


New York, has adopted Nickel 
alloy cast iron for major parts of 
its new “Carbo-Matic” hydraulic 
lathe. This machine, widely em- 
ployed in automotive production, is 
designed for high speed turning 
operations. It features great flexi- 
bility in tooling, coupled with 
simple automatic operation. Be- 


cause of precision work done by | 
this machine, it is essential to have | 
maximum rigidity to maintain ac- | 


curacy. All the desired qualities . - 
strength, rigidity, and low weight 

_ are met by using Nickel alloy 
cast iron for every major part ex- 
cept the base. The percentage of 
steel in the charge varies from 20% 
in lighter parts to 30% in the beds. 
Tensile strength runs well over 
44,000 lbs./sq. 1n., 
with a Brinel] 
hardness around 
220-240. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 


| exhibited. 


| 





|; made 





ADMIRAL RICHARD E. BYRD’S twin-motored plane, the famous T8P-1, 
used to chart the frozen expanse of the Antarctic, is shown here being lifted 


from the spar deck of the motorship 


Buckeye State at the 


for the last lap of a long journey from Little America. With a police escort, 
the plane was hauled through Jefferson Ave. and Connors Rd. to the Barkley- 


New Heavy-Duty Models 
Shown by Mack at Fair 





NEW YORK.—Currently on view 
at the Transportation exhibit at 
the New York World’s Fair are 
the two huge new truck and tractor 
models, featured by Mack Trucks, 
Inc., in its display. 

Both the model LM truck and 
the model LMT tractor shown by 
Mack are typical of the modern 
units for heavy-duty hauling and 
embody latest developments in high 
power, sturdy construction and 
modern streamlined styling. 


The LM truck is offered in two 
standard wheelbase lengths of 178 
and 194 inch and is powered by the 
six-cylinder model EO Mack Ther- 
modyne engine developing 142 
horsepower at governed speed of 


2,200 r.p.m. Both a larger Mack | 


Thermodyne engine and a Mack- 
Lanova diesel 
available as extras for this truck 
model. 

The new model LMT Mack trac- 
tor is a unit designed expressly for 
tractor service and has been built 
to haul a maximum gross train 
weight of 60,000 pounds. Wheelbase 





Kervin Moves Up 


MONTREAL. Announcement is 
of the appointment of J. D. 
Kervin as assistant general sales man- 
ager of General Motors Products of 
Canada, Ltd., for the eastern zone. 
Kervin will make his headquarters in 


| Montreal. 





powerplant are | 


length of the vehicle is 140 inches, 
and it is powered by the six- 
cylinder model EP Mack Thermo- 
dyne engine developing 160 horse- 
power at governed speed of 2,100 
r.p.m. Standard equipment on the 
LMT includes double-acting hy- 


draulic shock absorbers on front, | 


airbrakes, semi-trailer brake, and 
electric connections. 


New Commercial 


Six Months, plus 


July 
to July 
Date’ Pos. 
| Chevrolet 13,116 1 
POTG .cass. ; 11,394 2 
International 5,801 3 
BIOGBC oni. e 4,057 4 
G. M. C. 3,353 5 
Plymouth ..... 74 6 
ORO be ess 550 7 
SMI. 55 SS Sas 405 9 
Diamond T 459 8 
Bo eee 225 10 
PRINGO 6. eas - 85 13 
| Autocar ..... 123 11 
Federal 91 12 
Brockway 67 16 
Studebaker 69 15 
Hudson ST 17 
BER Noo, sila 72 14 
Miscellaneous 135 
| Detel..... 10,933 
| *Loss 


q Detroit Harbor | 
terminals dock to the platform of a heavy-duty Dodge cab-over-engine truck 
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Neb. Gasoline 
Truckers Win 


| Over Railroads 


LINCOLN, Neb. — Nebraska gas 
| line transporters, in an order 
| entered last week by the fora 
railway commission, have won S 
substantial victory over the rail. 
roads. Schedules have been greatly 
reduced to permit competition with 
rails and the business developin 
in the new oil fields near Falls 
City has fallen entirely to truckers 


The story of Nebraska rate. 
making is weird and fantastic. One 
of the craziest is the so-called rail. 
way rate setup out of Superior 
Neb. 


More than a year ago the State 
railway commission published rate 
| schedules for truckers based on 
airline distances. Shortly after. 
| wards, the railroads secured reduc- 
,tions out of Superior lower than 
was accorded the truckers in the 
new schedule. Gasoline transport- 
ers sought reductions and won an 
| order, gaining material reductions. 

For instance the old rate, Super- 
ior to Grand Island, was 79 cents: 
the new rate is 52 cents. From 
Falls City to Omaha the old rate 
was $1.15; now 69 cents. To Lincoln 
the old schedule was $1.08, the new 
58 cents. 





The railroads have filed a protest 
and it has been set for hearing 
| Sept. 4. 


Car Registrations 
44 States for July 


1940 1939 Unit 
1940 Pos. 1939 Pos. Gain 
112,293 1 101,347 1 10,946 
92,668 2 75,214 2 17,454 
43,374 { 35,326 3 8,048 
33,624 1 30,797 4 2,827 
24,438 5 18,912 5 5,526 
6,345 6 5,755 6 590 
4,054 7 3,564 7 490 
3,924 8 2,487 9 1,437 
3,590 9 2,788 8 802 
1448 10 937 12 511 
983 11 858 14 125 
938 12 1,039 11 101° 
937 13 813 15 124 
765 14 947 813 182* 
sae 15 1,271 10 514° 
500 =—«16 ois 17 188 
126 17 766 16 640° 
1,287 1,361 74 
332,051 284,494 47,557 





























New Commercial Car Registrations, 44 States for July, 1940-1939 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co.. and for New York City area by Sherlock & Arnold 
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e| | § 2 eo) Sil &l «ss ;| 31] s& ciate Siar isi ais 
$1313 | EEL els ELF Slel ei] sl alels) Ble )21 2/8 
Pr & = oe . = hd = 
ei eis a elalcéel« ole 1S 1 Ei Sleielalalelsisia 
3a Slates ~~ -40)—S:—=CSTD)”:~C<*S*i‘(,S CTO) 312) 5d] 2455) =—53) (6304) 1825) 30) | 3369) 411) 511) 50 43| 248 «109° 86) 23373|'40 ~—‘ Total 27 States 
Total 47 States 139, «94|—«61i_-7188|_ 240| 57] 2177| __47|_5535| 1295|_ 19! _ 5! _2763/_299| 500|__ 12 105| 159} 49) 94) 20699/"39 for July 
—— 10 99) | 25 10; (12 | 32 , $s 6 1 219 |’40 Arizona 
APIZ 129 120 29 62) 29 i 24 a 6 3 2 275 "39 - 
| Galiforniz $0, +19 2° 876 10 315 9 664) 634 8 301! 33) «60 2; 35! 36) 23) 3027/°40 California 
Cammerets of 664 11; 2) 272; 4; 469} (233) 3 1) 215) 23) 54) 7 3814, 1819-2058 "39 
Se > ay | 199 21 52 179948 i 89 1 18 1 1 2,2). ~S3|~Ss«G 740 Colorado 
Colerade 39 os 8 66 54{ 49) 1) | 7} it), oo 2S 2. 2 oe 
—— , | — oa "| 85 4 3246 1 87 «128 2 5| 22; 5} 880/740 Florida 
Florids 39 256) 5 64, 6 242) 31, 2 74; 6 3; 31 +191 3] ~~ 7351'39 
: 0 382 2 1, 92 120,88 1 104 5 8 8| 2 2 1115740 Georgia 
| Georgia 129 972 1 81 1 290 _3l = | 6 86 2 4 nag 1| = 6 _ 3 5 792|’39 ~ 
‘ 0 325, 12 2 113) +5) + «253; #76 1 24)~—COo)St«B 5 8 9 7 1103 |'40 Indiana 
| Indiana ag 371 10 1; 125 3 282 69| 2 1 165 11 37; 2 14 10 1 4, 1108(|'39 
a ee a ee 1 91 3738—COB 236 «LG 2 2 2; 12 1; 1244/°40 Tows 
Iowa +e 394 11 1 83 314 38 2 162 3 22) io 6] eal 969/39 —_—_————_;.. 
40 313, 2 58|2| «203; «Otié«CS 17) 4) «43 2; S| 1| 2| 778/°40 Kentucky 
Kentucky 3G 6 281 7 86 2; 188) 46 1 112 4j__ 12 2} 19 ee 
— 10 307; | St=<“YS:*C<CTSSC*«~SSC‘<‘éi kT CC ws 1 9 ‘5 833 740 Louisiana 
[ane 34 300, 6 4 299) 42 12, 2| = 9 S| | S| so igen 
——— —s59 130 6) 22| isa; 157, CaS 3, 6 1411/40 Michigan 
Michigan 0 117; 14 1! 193 9 134| 96 S| _|_—-428]_ Ss 3} 2} 10 2 1 1349}'39 : : 
‘ —— me a as eee 2/137 2° 503) 104 2 283 «1M 3 1 6 2 2 1750/40 Missour! 
Missouri = : 5991 11 1 117 355! 100 196 732 iS 7| 8 2) 2496/'s : 
en 44 21-~—CO 35 225, 23 2 119 20 i 2 1 61740 Nebraska 
Nebraska a 192 10 38 173 33; a | 11 2 1 568 |°39 a——e 
——_— — we << 4 6 2~—Ct«S 10 5 85 740 Nevada 
Nevada “ag 16 7 12 2 6 1 1 : Bp 90/'°39 = —_—— 
——__— 7 159 26 14928 53 15 i 4371°40 New Mexict 
New Mexico s 195 1 26 112 12 54 9 3 _ 452|'39 —_—— hie 
—,\ yn 22) eS) 88! 85 ; 347, 2953 5 1) 51, «12s 2274/°40 
Ohio = "2 598 19 11. 236 7 443) 121 1 5 220! 31 100 3] 8 38 1 1 1716 eo 
— eT a a a 57 331, 40 105 iT 67 , =a. 2 i 93°/"40 Oklaho 
Oklahoma "40 aa ) an 347 56 1 115 1 16 1 2 7 2! 1041(|'39 —_—_— 
ay 116 2 i = in oe oo annie Wyoming 
ee «we — $5 1 13 771. «10 39 1 i 1 2 202 |'40 ; 
Wyoming 0 = 1 11 14 17 39 3 2 2 176''39 Sates 
$! a4 — ee ~ = = oa i = = a a 144 Sta 
“a i on -~ 12116 5 5 4057 91 11394) 3353 d 5R01 5500 B74 72 69 405 2250 135) 40933)"40 Tota 
Fabes s* Hensee . i? Gi 13164 3o7 " 5710 7M 9755 2340 38 18 4649 396 827 26 191 283° 108) 142) 35668)'39 ee * 
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»W. Va. Truckers Vote Against Doubledecker Ba 


oe 


‘Educational Drive 
To End Barriers 
Launched by U.S. 


‘Assn. Opposes Tax Boost, 
Reelects Moyers President 


| 
Is special to Automotive News 


| WASHINGTON.—U. S. commerce 


Manufacturers Assn., stressed the 





ties. 


30- HUNTINGTON, W. Va.-—-Opposi- | need for improving roads and | a 
ler |tion to West Virginia's law banning | strengthening bridges on strategic | department last wee ye a : 
ate doubledeck automobile transports | routes, and urged a national sur- : | education | campaign ~p 
a jwas expressed in a_ resolution | vey of existing motor truck facili- b+ eliminate interstate highway 
| barriers. 


‘il. adopted during the eighth annual 
tly three-day convention of West Vir- 
ith ginia Motor Truck Assn. which 
ng concluded here Aug. 17. 


In letters to managers of 31 field 
offices, James W. Young, director 


™ , \. do- 
‘IN GOLD WATCHES for watchful driving. George T. Ryan Co., Minne | of the bureau of foreign and 
a of be proud of these two Diamond T’s which they sold to Booth! mestic commerce, said local busi- 


Lester Nichols and J. A. Theu- 
bert, both of Charleston, won first 
places in two divisions of a truck 











lis | Also approved were resolutions | “rodeo” contest in which drivers | apolis, can. } bw n ae ee ie | 

rs. |opposing any increase in motor|demonstrated safe and skillful | Figherics Corp.. Minneapenss, Dussrs te, Core, Yor outstanding safety records. ness men and groups affected. by 
te- vehicle fees and recommending | driving technique. They will com- = —_—__—__— ont, has voted out ite street cars, and trade barrier practices are invited 
ne [that only men familiar with high-| pete in a national contest in Buses Vice Trams buses will take the place of trams| t0 bring their problems to the 


way costs and sympathetic to mo- ‘bureau for study. 
torists’ problems be appointed in 
the future to the advisory board 
of the state road commission. 

ate | Ted N. Moyers, of Wheeling, was 
ate | elected president. A. M. Bell, 
on |charleston; D. T. Brooks, Parkers- 
er- Ihurg; H. S. Coleman, Williamson, 
uc- |and J. M. Myers, Huntington, were 
lan |named vice-presidents, and E. E. 


November at Los Angeles. MONTREAL.—The city of London. | within six months. 


1il- 
or, 


AUTOMOTIVE DEALERS: International Cab-Over-Engine Trucks are universally popular, and especially so 

® where city traffic is heavy. Now there’s a new model — this D-400 — which fits an 
unusual number of requirements. This is another outstanding example of how INTERNATIONAL engineers trucks for all 
needs. And another reason why the INTERNATIONAL franchise is valuable for dealers. 


the Spear, Wheeling, secretary-treas- 
rt- | urer. 

an National defense importance of 
Ns. | motorized transportation and a 


er- |high speed road system was em- 
its; | phasized by several speakers. 

om “The devastating effects of me- 
ate |chanized forces in the war abroad 
oln |can leave no doubt in the minds 
of anyone that we are in a new 
era,” E. R. Egger, public relations 
director of American Trucking 
est |Assns., declared. “More now than 
ing jever before, motorized equipment 
and fast service of supply is neces- 
sary to keep pace with the modern 
tempo of armed action.” 

Arthur C. Butler, motor truck 
division manager of Automobile 


TAA ey 


ew 


, |Livestock Hauling 
: | By Trucks Sets 
7 Record in 1940 


90 CHICAGO.—tTruck hauling of 
g9 j|livestock to markets set a new 
37 |record in the first six months of 
o2 |1940. Tonnage of live animals 
31 |trucked totaled more than 3,650,000 
9, |tons, a gain of 10.5 percent over 
o1* {the same period in 1939, according 
94 |to Corn Belt Farm Dailies. A new 
gx |record was set in number of head 
14* | 48 well as tonnage. 
88 In the first six months, 20,765,000 
4o* |cattle, hogs and sheep, or 57.3 per- 
74s |cent of the total receipts, rode to 
market via the highways. This 
57 |compares with 18,068,500 head, or 
4 percent, in the first half of 1939. 
— All the markets at which figures 
are available received 3,000,000 
more meat animals than a year 
ago, but it is significant that trucks 
hauled 2,700,000 more head than in 
— | the same period of 1939. 
Jan. 1 to June 30, 1940, receipts 
| at all markets: 







Truck Total Per- ’ 
Receipts Receipts cent 

| cate. Teter esets teres the New Model D-400 

| Calves.. 1,830,702 2,828,313 65 
— — Le 17,323,339 68 You've always wanted an in- provides wide visibility, perfect ow ~ Y 
ly P.- 2,976,221 10,158,806 29 between capacity, real cab-over- ventilation, nicely plac I 5 
ons The convenience and speed of See “k “ E yP ° renew pian URPRISING 

truck transportation of livestock es ee . anda comfortable adjustable seat. Th UTILITY! 
me \steadily gains in popularity among Well, here itis—International’s Brakes are hydraulic. Behind the abl, international D-400 is perf é 
__ |Stockmen. Arrival at the market brand-new D-400— styled tothe driver is maximum-load space and ee and saad ectly adap. 
ado often can be timed to get the most minute, incorporating ideasfrom  short-wheelbase maneuverability. ss welake ne 4 
rida ae tol = Page wae both smaller and bigger models Yes sir, cab-over-engine design h its ave the Saat 
— |truck haul is 135 Ag in the line, to make the best all- solves the*‘tight-hauling” problem economical speed and its ibe fatio for 4 
rgia . a around traffic-type jobon the street. ... And now you Can go completely OF economical power, | “X**-low ratio J 
a Weeseemes Stems We Like all c. 0. e. Internationals, INTERNATIONAL inc.o.e.mod- : 
are - Ss ‘ the D-400 keepsits perfectlyinsu- els. This new D-400 fits in the Rely on J e 
ows On Unlicensed Trucks lated engine under the seat.Theen- broad middle range between the ALL-TRUCK Thong! Q 
ck es at coe : = ap gine is completely accessible and very popular D-300 (13,200 Ib. on atidition to the cab. ' 
— | tablished en ee ooo won readily serviced. Load distribution —_g. v. w.) and the beautiful heavy- line includes °,the A 
ana hed motor transfer firms is is the ideal 4-73, balancedonfront duty D-50( d DR chassis from iattard 
_ |©onstituting a major problem here. | ; ove uty D-500 an -700 (18,800 lights ff°M %-ton | 
gan |Recently William Brown, secretary | and rear axles and allfour wheels. Ib. and 26,900 Ib. g. v. w.). Tell bi, t-delivery trucksto | 
— of the Motor Carriers’ Assn. of The driver of this handsome _ the International dealer or branch Ta 
uri | British Columbia, presented the truck getsallthe breaksthatmake you want to “see and drive the 
“ia |Problem to the license committee for efficient, safe operation. Thecab new Model D-400!” 

i Vancouver city council. 
ada | The committee appointed a sub- . . : ; 
_ _ -|°OMmittee of two iene to at- | INTERNATIONAL HARVESTER COMPANY 
<ico |tend a joint conference of dele- 180 North Michigan Avenue Chicago, Illinois 
—- |\%ates of the motor carriers’ as- | 
yh |Sociation and the British Columbia 5 
ms | Public utilities commission in ne- ey a 
mit | 8otiations for a standard cartazge 
= | . or / it a R N A 7 0 
i. Meters Increased I ; 


(UTPS) The 
meters on Rich 
will be increased 


RICHMOND. Va 
imber of parking 
! ‘ond streets soon 


nN 397 to 847 
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Passenger Car fheuteitions 


Six Months, plus 44 States for July 





July 
to July 1940 1939 Unit 
Date Pos. 1940 Pos. 1939 Pos. Gain 

Chevrolet ............ 64,700 1 522,275 1 374,851 1 147,424 
RA ites 8 9-4: oie 8G 44,721 2 340,753 2 291,539 2 49,214 
eee 35,461 3 275,801 3 223,959 3 51,842 
NE ov 0 6.08 i855 8:0 6 4 165,033 4 121,140 5 43,893 
Pontiac 17,838 5 137,402 5 91,928 6 45,474 
ED eb aiich 04d hee 15,932 6 128,959 6 123,262 4 5,697 
Oldsmobile ....... 14,385 7 117,859 7 82,747 2 35,112 
Mts. 6's 30-6 6/40 7,687 9 61,855 8 42,509 8 19,346 
Studebaker .......... 8,130 8 61,011 9 42,200 9 18,811 
rere 6,715 10 51,172 10 37,538 10 13,634 
MEINE. 92556-6040 0:04 wea 4,817 13 46,168 11 29,753 13 16,415 
PED, 66.55 6:05.50 00404 6,024 11 43,830 12 32,615 11 11,215 
OMT, vi vi cccceeses 5,367 12 42,815 13 26,911 14 15,904 
Rn W515 4.5156 ik. 10:4 0:4: 4,399 14 33,450 14 32,448 12 1,002 | 
Cadillac-LaSalle ..... 2,316 15 20,317 15 20,395 15 78* 
MEN. <si6'0.6.46 0 4:0°6.98-0000 1,786 16 12,993 16 6,833 17 6,160 
ee 1,715 17 12,618 17 11,707 16 911 
oo eee 240 18 864 18 2,793 18 1,929* 
BEUDTNOUIIG ook secs ces 7 19 40 19 735 19 695* 
Miscellaneous ........ 282 2,727 1,619 1,108 

ES 4.6.v.8sb ye OSes 263,128 2 077,942 1,597,482 480,460 
*Loss 


Steel Plant Operating Rate 
Stays at Midsummer Peak 


Special to Automotive News 
YOUNGSTOWN, O.—Youngstown 
district steel operations last week 
remained at the previous week’s 
rate of 86 percent, one of the best 
midsummer peaks on record. There 


are three Bessemers, 67 open 
Plant Activity 
Week Ended Aug. 24 

OUTPUT UNITS WORKING 
WEL. 4c cacweghewseuhn tw closed 
eee rise; 4,000, five days 
Cad.-LaSalle ................ closed 
NE ais.) Niwas mos eareed closed 
MEE <a son sisss24 5 Aer closed 
| rr re oe closed 
Es ca disc ae sic e ee trucks only 
err ee trucks only 
Graham......... rise; 160, five days 
Hudson........ rise; 2,700, five days 
DN Vovaici te eatehaet ee etre closed 
re se ee eee closed 
Oldsmobile... . . rise; 2,000, five days 
Packard....... rise; 1,000, five days 
Plymouth...... rise; 1,800, five days 
Pontiac........ rise; 3,000, five days 
Studebaker....rise; 1,532, five days 
MN on isixa ts tlanece en aera closed 


New Passenger Car Registrations, 44 States for July, 


New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 











hearths and 22 blast furnaces in 
operation. 
Railroads, too, are busy, with 


virtually all furloughed help re- 
called and men borrowed from 
other divisions. Iron ore piles are 
growing only slowly. 

Reaching highest rate since 1937, 
the Lorain plant of the National 
Tube Co. last week will operate 
at virtual capacity. Schedule calls 
for operations in three seamless 
and four butt-weld pipe mills, with 
the rail and skelp mills working 
to meet finishing department de- 
mands. 

Defense contract awards con- 
tinue to add tonnage to steel 
producers’ books, but in many 
cases shipments will be spread over 
many months. 

Gains in releases of automotive 
steel reflect the reversal in the 
recent downward trend of passen- 
ger car schedules. A steady upturn 
is indicated into the next quarter. 

Railroad demand for steel is 
gaining moderately. Fabricated 
shape and concrete reinforcing bar 
orders continue numerous, and the 
large volume of work still being 
figured assures sustained activity. 


Figures supplied by R. L. Polk & Co., 




















| ~+ Addit Plants *— 


_ Ready to Start 


1941 Assemblies | 


| DETROIT. — Automobile produc- 
tion continued its seasonal upswing 
last week as plants pushed opera- 


tions on 1941) 








Automotive News’ models. 
Production Estimate The past 
95,000———, week’s produc- 
= tion is esti- 
90. mated at 22,667 
, ~~ cars and trucks 
cae as compared 
| as with 17,884 units 
| 000— for the previous 
80, omens week and 14,699 
15. a vehicles for the | 
, comparable 
70 week of 1939. 
. Several more 
65, plants are ex- 
= pected to start 
000— production this 
60, — week. 
55.000 — General Mo- 
tors estimated 








9,000 cars for 


eae the past week 
Oe with 5,206 units 
om work, Buick, 
— Oldsmobile, “op- 
15,000— erating on a 


five-day basis, 
were the only 
GM__ divisions 
producing 1941 
models last 
week, but Cadil- 
lac - LaSalle is 
expected to resume operations this 
week. 

Chrysler output last week drop- 
ped from 2,125 to 2,025 cars and 
trucks due to the finishing up of 
1940 production of Dodge trucks. 
Plymouth was the only other 
Chrysler division operating final 
assembly lines. 

Ford’s total for the past week 
decreased to 500 trucks from 1,000 
turned out in the previous week. 
Changeover to new models is still 
going on in the Ford passenger car 
division as well as Mercury. Lin- 
coln-Zephyr is expected to start 
final assemblies this week. 

Buick, Pontiac, Oldsmobile, Plym- 
outh, Studebaker, Packard and 
Graham are all operating on a 
five-day basis. 

Independents now producing, 
Studebaker, Hudson, Packard and 
Graham, continued to show gains 


- 


AN's Production Estimate 


Production-Re istration, 
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Production Rises to 22,667 Cars, Trucks for Week 


(U. S. and Canada) 
WEEKS ENDED AUG. 24, AUG, 17 

















Wt 
E 


i Jan.t Jan) 
Week Same Week Aug. to to 

Ended Week Ended to Aug. 26 Aug. % gpecia 
Aug. 24 1939* Aug. 17* Date  1939* 1949 | WA 
GENERAL MOTORS .. 9,000 3,004 = 5,206 16,419 894,314 1,179 49, | 2% 
Chevrolet} ........... $ $ £ $ 581,410 haunt 
EL iy sd: ere 5s 4,000 1,700 2,400 7,470 121,466 178945 |2°TE 
MO 85.6 60.454 .... 98,000 1,004 1,692 5,835 88,243 189 363 know] 
Oldsmobile ........... 2,000 300 1,114 3,114 82,290 198.6) ff 80 
Cadillac-LaSalle ..... t t i + 20,905 21.834 jointl3 
CHRYSLER ......... .. 2,025 1,100 2,125 5,523 499,951 616,533 railro 
APUOUGNY 6 cis vuicees 1,800 1,100 1,125 2,925 249,620 39] 45 sidera 
SEE Wieteureseesue's 2258 ¢ 1,0008 —2,5988 168,835 194,819 Railre 
| Perr $ $ t $ 44,821 25 aa 
NUD, ois sumer esedi $ £ ¢ $ 36,675 5054 - ! 
DUNNE ai ices ec neuee ses 500 =. 2,000 1,000 = 5,294 614,167 598,47 stu ; 
EE 86.4.0 6.0 Va aa ace we 0's 5008 2,000 1,0008 4,800 539,307 522.gn o_o 
ee $ ¢ t 494 59,770 581; : se 
Lincoln-Zephyr ...... t £ : + 15,090 168% vote 
STUDEBAKER} ....... 1,532 688 5992165 65,796 652 |active 
HUDSON? ............. 2,700 1,594 2195 7,584 36,080 48001 ¢ on 
PACKARD ............ 1,000 1,950 773 2,208 = 30,952 44.75 ss 
Aero $ 1,878 $ $ 40,743 939% ee 
WEE vida su severe + £ $ $ 8,966 17,83 pera’ 
GRAHAM ............. 160 t 96 480 3,289 a5 by th 
BANTAM? ..........--- t 85 $ $ 2952 894] posit 
HUPMOBLLE ......... t $ ¢ ¢ 770 $19| to cor 
MISCELLANEOUS+ ... 5,750 2,400 5,890 19,480 169,574 B23 time, 
TOTAL*.............. 22,667 14,699 17,884 59,153 2,366,904 2,890,81 pot 
*Revised. ‘Includes trucks. {tClosed. §Trucks only. Miscellaneous jp.| sible. 
cludes Crosley, Henney, Autocar, Brockway, Diamond T, Divco, Federa|| Tw: 
GMC, Indiana, International, Mack, Reo, Sterling, White, etc. ne 
ar 
air fr 


Buffalo Sales in July Drop 
Below June but Top 1935 5 


Special to Automotive News 

BUFFALO.—Registration of new 
cars in Erie county during July 
continued to record a sharp in- 
crease over the _ corresponding 
period a year ago and showed only 
a slight decline from the June 
level, according to Buffalo Auto- 
motive Trade Assn. 

A total of 2,807 new cars were 
sold here during July, an increase 
of 55 percent over the correspond- 
ing month a year ago when 1,806 
were sold. In June, 1940, sales 
totaled 2,816. 

This year to date, a total of 
19,537 new cars were registered in 
the county as compared with 14,676 
in the first seven months of 1939. 
With new car sales continuing to 
hold at a peak level, despite the 
fact that this is model changeover 


last week over the previous week. ! period, dealers are looking forward 








year. 


Dealers pointed 


riod for used car 


sales this summer. 
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CHRYSLER GENERAL MOTORS FORD NON AFFILIATED 
: ; 

STATES a|4 a s E : ¢| | 
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Meanwhile, the used car situation 
takes on a somewhat mixed tone 
Some dealers report they are hav- 
ing difficulty filling demand, while 
others say that buying was good 
up until Aug. 10 when it took an 
abrupt downward turn. 


that August ordinarily is a dull pe 


they are more than satisfied with 
i showing made by used car 


eames 





Ex 


with confidence to a good fall busi- 
ness on 1941 models. 


There appears to be no slacken- 
ing of interest in new car buying 
Industrial payrolls here are mount: 
ing daily and purchasing power is 
said to be at the highest level since 
1929. Some dealers believe sales in 
this area will break all records this 
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Trucks 


More Competition Is Feared | 
By Nation’s Truck Carriers 


{Seaboard Air Line and the Kansas 


special to Automotive News 

WASHINGTON.—The specter of 
a new form of competition began 
‘Ihaunting the trucking industry 
here last week when it became 
known that a plan for formation 
of an air freight company, to be 
jointly owned by the airlines and 
railroads is being prepared for con- 
sideration of the Assn. of American 
Railroads. 

First function of the new agency 
would be investigation and cost 
studies of air freight operations 
based on development of new types 
of cargo planes, designs for which 
already are available. 

Studies of freight gathering and 
delivery costs for the ground end 


tlof operations will be made, tariffs 
Bland traffic allocations studied and 


plans made for setting up an 
operating division. It is estimated 
by the sponsors of the plan that 
possibly two years would be needed 
to complete these inquiries. By that 
time, it is expected, cargo planes 
will be more fully perfected and 
actual operations would be pos- 
sible. 

Two railroads already have ap- 
plied to the Civil Aeronautics 
Board for certificates to operate | 
air freight services. They are en 

| 
| 


Expansion Set 
For GM Diesel’s 
Cleveland Plant 


CLEVELAND. — Construction of 
two additions to present buildings 
by Cleveland Diesel Engine divi- 
sion of General Motors Corp. will 
be started soon to provide room 
for increased production made | 
necessary by recent orders and the | 
prospect of continued steady vol- 
ume on a higher level than here- 
tofore, according to George W. 
Codrington, general manager. 

The additions will total 37,650 
square feet of floor space. One 
wing, 100 x 240 feet will be added 
to the present test building and 
another 65 x 210 feet will go on 
the present assembly building. The 
additions will be of the same steel 
and glass design as the present | 
structures. 

The division not only has on| 
hand a large volume of orders for | 
diesel engines and other marine 
propulsion equipment from. the 
U. S. Navy but acceptance of 
the GM version of diesel-electric 
drive for commercial vessels of all 
sizes and types is rapidly increas- 
ing, Codrington said. The division 
has developed a new type of ma- 
rine diesel-electric drive, now used 
on dozens of ships on both coasts, 
the Great Lakes and other inland 
waterways. 





Tenn. Condemns 


700 School Buses 


NASHVILLE. — Tennessee _ will 
Start in September the new school 
year with safe buses in practically 
all parts of the state, reports H. C. 
Headdon, director of transports- 
tion in the education department, 
at completion of a survey which 
saw more than 700 buses con- 
| demned for future use by counties. 
The survey has been in progress 
several months. 

At the same time the survey 
sought the elimination of over- 
lapping and unnecessary bus 
routes, which were proving a 
financial burden in many counties. 

It is hoped to have buses with 
all-steel bodies operating in every 
County before July 1, 1943. The 
1939 act, requiring adoption of all- 


Steel bodies on school buses by 
July 1, 1943, does not apply to 
Counties which make their own 
Duses. The only two counties af- 
fected by this provision are Shelby 
(Memphis) and Roane (Harriman), 
both of which turn out their own 
buses, which have the approval of 
the department of education 
Autom: » News’ Almanac, published 
nce . year, is considered THE refer- 
nce a whe r automotive infor 


mation” is desirs _ 
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City Southern. 


It is argued that development 
of air freight should be partici- 
pated in by the railroads to avoid 
a repetition of the inroads passen- 
ger air lines made upon Pullman 
travel. It is also urged that isolated 
individual efforts by the railroads 
in this direction should not be| 
allowed, lest there be duplication 





ou] Trucks AUTON IVE News, AUGUST 26,1040 tS 
‘k Rails Plan Airline Tieup To Push Air Freight Service 





White Sales Club 
Members Preview 


°41 Extended Line 


'| CLEVELAND. — Production and 
| promotion of the most extensive 
line of trucks and buses in the 
company’s history was discussed by 
White Motor Co. officials at a four- 
day meeting of the “White Club” 
here. Membership in the club is 
won annually by those salesmen 
who finish highest above their 
quotas while maintaining con- 
sistency of production. 





of facilities and service. | WHITE SUPER POWER truck chassis, one of a complete line of cab-over- A total of 63 won membership in 


An early goal of the new agency 
would be reduction of air freight | 
rates which would attract shippers.| Buna Rubber Plant 


While the railroads are bound to | Set for Baton Rouge 
lose a certain amount of lL.c.l. 


y Super Power trucks announced by Ww hite Moter Co. 
ee sre : - | this year’s club and journeyed to 


Cleveland to be guests of the com- 


tion of the synthetic rubber fac- | pany. They were accompanied by 
tory will be rushed, it is said.| managers and field executives of 
The plant will cost in excess of the various districts. 


freight to air carriers it is pointed BATON ROUGE, La.—A 75-acre | $1,000,000 and will have large scale} White’s top-ranking salesmen 


out that it would be better to| tract has been purchased as the | 


hich | Site for a buna rubber plant by 


participate in the diversion, w the Louisiana Standard Oli Co. 


they have done in the highway | 


output, it was indicated. 


For a fresh automotive viewpoint | 
transport field by entering the The tract adjoins the cracking! read George M. Slocum’s ‘“‘A Word ia | 


were in large measure responsible 
for the company’s $17,337,100 busi- 
ness volume during the first six 
months of 1940, as compared with 
$10,401,821 in 1939. 


trucking business themselves. plant of the oil company and erec- | Edgewise.” ,401, : os 





@ WESTINGHOUSE AIR BRAKES 
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Ledgers of the nation’s leading motor transport operators 
are loaded with enlightening evidence that genuine West- 
inghouse Air Brakes cost much less than you'd think ... 
Fact is, if your operations are tuned to the times and due 
importance placed on maintenance costs, it’s really a luxury 
to be without this recognized standard of safety and effi- 


ciency * So don't let a foolish philosophy, that all good 





things are expensive, stand another day between you and 
certain appreciation of the countless advantages genuine 
Westinghouse Air Brakes offer * And don’t take our word 
for it... just ask any operator of modern Air Controlled 
units . .. Inevitably you'll find genuine Westinghouse 
Air Brakes are 100 per cent on perfect performance from 


the highway through shop and auditing department. 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY e PITTSBURGH, PENNA. 











I 16 AUTOMOTIVE NEWS, AUGUST 26, 1940 


Week's Personality- om 


Young dean of all automobile 
industry's purchasing chiefs is 
Harold E. Long, who has been 
buying for car 
manufacturers 
since the indus- 
try was in its 
infancy. Just 





By A. H. Allen lurgist, has had the subject up for = ie 
_AS POINTED out in a recent | consideration and has launched a oe a oe 
issue of Steel magazine, the steel | survey of the number of steels used ‘tein ie aceaatal 


industry currently accepts orders|in automobile manufacture and 
involving an estimated 1,000-1,200 | their respective tonnage needs. 
chemical combinations, with an This committee is in general 


average of some four variations of | agreement as to the need for 


from dependable 
sources at the 
most favorable 
prices” for 33 





physical properties for each chemi- 
cal combination. Considerable 
thought is being given to the prob- 
lem of simplifying this top-heavy 
number of steels in use. The motor 
companies are cooperating, through 
plant committees and committees 
of the Society of Automotive Engi- 
neers and the American Iron and 
Steel Institute, to determine recom- 
mended simplifications. 
Logical procedure 
been agreed upon is to set up a 
list of preferred steel specifications 
based on tonnage production and 
consumption, and a secondary list 


which has 


simplification but recognizes a 
number of barriers to be hurdled 
before it can be accomplished. 
One factor is the “law of open- 
hearth probability,” which is a 
high-sounding term dealing with 
the ability of steelmakers to turn 
out a “heat” of steel exactly “on 
the nose,” as far as analysis is 
concerned. This is not the easiest 
thing in the world to do, and it 
is economically unfeasible to 
scrap 150 tons of steel just be- 
cause it is 10 points off in carbon 
content and because a simplifica- 
tion program precludes accept- 


Harold E.Long Y€&@rs. 
Born in Vas- 


sar, Mich., in 1889, Long went to 
work in the purchasing depart- 
ment of Buick, in nearby Flint, 
in 1907. He worked very closely 
there under Charles W. Nash, 
and shortly after Nash left Gen- 
eral Motors to found an inde- 
pendent motor car company of 
his own, he brought Long to 
Kenosha, Wis., to direct pur- 
chases for his new company. 
That was in 1918. 


Long is credited with the de- 





ALL SET for Hudson national service meeting here. Thomas H. 
at desk, director of national service operations for Hudson, 


Stambaugh, 


Hudson, parts-accessory merchandising manager; C. C. McKellar, 
representative; L. L. Sharon, owner relations manager; 
specifications supervisor, and E. J. Blum, 
meeting will be held here Aug. 26-27. 


Special field 
é Paul Jones, parts 
technical service manager. Th, 





306 More Skilled Workers 
— Graduated by GM Institute 



















































for national Hudson service meeting here this week. Left fe eke as a 
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4 ment and importance. In this way,| not on the established list. tory turnover policy that helped || ; ; : 
ij the needs of the automotive in- The SAE committee, under di- make Nash one of the most FLINT.—Graduation exercises of | needed extension of the trade ei — 
i dustry, the machine tool industry, | rection of F. P. Gilligan, has made || PfOSPerous manufacturers. The || General Motors Institute here, held prenticeship programs in various | DeS 
Lj the agricultural implement in-/| the tentative suggestion that steels Nash purchasing department, | Friday, discloses that one of the) plants, which the institute serves 
: dustry and others using accepted |be grouped into two classifications || U"¢¢r Long, was believed to be |! nation’s largest industrial employ-| in an advisory capacity. Expansion 
ti steel standards, can be co-ordin- —a primary group covering all the first to develop this quick ers stands prepared to provide of spare time, extension and speci- = 
iy ated. The work is expected further | analyses used in large tonnages, turnover to a great degree of | skilled labor for its expanding de-| alized training programs also js | —— 
i to assist in the rapid execution of |such as automotive sheet, strip a is Under the sy stem — || fense production. under way. Dod 
4] the nation’s defense program. and bar stock; and a secondary th ich is based on the knowledge “Because of our long-range train-| Graduation exercises were 
* *¢ ¢ group of “specific utility” steels in- || ~ at rapid turnover and low in- |! ing program, built up over the past| climaxed Friday night when the | —— 
+ Earle C. Smith, chief metallur- | cluding those analyses used in rela- be ae oe reduce the cost || 9) years and designed to meet any | 306 graduates heard General Mo- | —— 
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i stated in a recent paper that he | many industries. A third group also “ tena ae 2 "ae cease tors has a goodly supply of trained | Mooney. Ford 
at considered it feasible to set up | might be set up to cover all other || oy nuall een ee - tme€s || personnel and also the facilities to} The graduates have completed | 
He a list of “significant” steels on the | steels of uncertain utility but pos- — expand as circumstances require,” from one to four years of training | ~ 
basis of their percentage of total | sibly not of complete elimination. In some cases, of course, the |/ declared Alfred P. Sloan jr., chair-| which included eight-week periods | —— 
H production; that by using the fig- General Motors’ list of active || COMPany buys heavily when the ||man of the corporation, as 306] of work in the plants or in dealer | Ford 
hi ure of one-quarter of one percent | steels numbers about 50, although materials market is low, but || worker-students celebrated class- shops, supplemented by alternating 
tt of tofal production, such a list | specification sheets show 135. Ford generally the low inventory SyS- || day at the institute. eight-week periods of _ intensive | — 
would not exceed 200 types. has a group of 58 steels in common tem is employed. Master of this “Prepared to Serve America” was| study at the institute. Feature 
t * # usage, all of which carry a specific ng A purchasing legerdemain || the class-day theme adopted by|of the program is that the | —— 
i MOTOR COMPANIES are work- | Ford designation. cae who has ne Aw the graduates, who constitute the} usual role of working student is| Grab 
ing hand in glove with the iron e**s aie 3 ae oti a ae cream of the institute’s training| reversed, the men being considered 
L and steel division of the Society ANOTHER cooperative move by iad all 4 a i ai he _'S || program, sent in by the plants to| rather as workers sent in by their | — 
of Automotive Engineers and the | the motor companies, in which GM, At th oe oe in oan a a be fitted for key jobs. superiors for specialized training. | —— 
i American Iron and Steel Institute | Ford, Packard, Chrysler and Hud- || y15), aa a kK. a o an" ie . GM officials feel that the flexible} Work and study is closely corre- 
q in efforts to get this simplification | son have participated, is the stand- || Nach - Kelvi * a e * o ps ™ |\training program which  stems| /ted at all times. Hud: 
program under way. For example, | ardization of bolt classifications. || 25 vice-president of Nash Moe ||from the institute and reaches] Supplementing this cooperative 
} the metallurgical committee of | Bolt steels have been grouped into |] 10.5 in se > of uarehasin down into the shops in each GM| program are courses which reached 
General Motors, under chairman-| seven types, each group having || pppoe years a h a b A plant city puts the corporation in} more than 11,000 workers last year. | — 
ship of L. A. Danse, Cadillac metal- | certain limits on physical properties to Deir it t a ~ e ion a favorable position for providing} More than 200 courses are offered | 77> 
iH and with specific head markings. Che Nach na ee: || manpower for defense production.| to workers who wish to 1 LaSa 
; for both the Nash and Kelvina- po 7 nn © 
In process for over a year, final |} 45) givisions of th ti They foresee no skilled worker| new trade or advance in their 
agreement on all phases has not Sof me corporation. || bottleneck in GM and say that| own field by spare-time study. Key 
yet been concluded, but is expected they can keep a flow of men mov-]| plant workers are brought in for | — 
shortly. tails of the construction, all engines|ing up to each contract as it| short, intensive, full-time training 
- = * with liners are marked plainly and | reaches the production stage. in new techniques and the use of Lines 
; Want a Man? Steering gear used on the 1941 |soon, it is understood, practically} According to Albert Sobey, direc-| new tools. Extension training 
Buick models, and developed by |all V-8’s will be so equipped. The/tor, the institute since 1919 has! groups are organized in the plants 
Want a Job? the Saginaw Steering Gear divi- |liners are pressed in progressive|trained more than 75,000 workers.| to keep plant executives and fore- | —— 
W. Buy? sion of General Motors, is of | steps from ordinary fender stock|To meet increased demands on it,| men abreast of new developments M 
ant to Buy: novel design and productive of | steel and, after forming, are given|he revealed a new wing is under] and to enable them to advance into = 
f Want to Sell? an exceptionally firm yet “soft” | a combination nitride-cyanide heat | construction which will provide a} positions of greater responsibility. Nash 
' r steering action. The steering nut, | treatment, tin-plated on the outside |20 percent increase in physical} ‘The institute also provides 
‘ YOU can make YOUR WANTS which rides over the steering | and then inserted in the engine| plant. Enrollment in the coopera-| courses for teachers of automotive | 
i a. So ee worm, is geared to the worm by | block. tive training program for the fall] mechanics and special training | —— 
i, Sicumamenine wuss saber? means of a stream of ball bear- The large amount of special|term will be more than 20 percent! courses for users of locomotive and 
i Forms close Friday noon at Detroit. ings which ride in grooves in equipment required to process these above last year. automotive diesel engines. The Olds 
a —— A ony tention the worm and the nut. As the |]iners can be visualized when it is| Attention is also being given to| school, whose faculty numbers 
ti Twenty-five cents per word for nut moves over the worm the | realized that for production of a|~ .»~ © | more than 60, is so organized that 
AE three insertions. Count each tetttel, balls drop out at one end and are | daily quota of 5,000 cars, 40,000 U a Determines |it can adapt itself rapidly to meet | —— 
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nut than the conventional worm - . P | sound research 


have to be close to 1,700 per hour, 
or one every two seconds, day in 
and day out. To meet this demand, 
equipment is designed with suffici- 
ent capacity and sufficient flexi- 
bility to build up a backlog against 


JOBS WANTED gear steering. 


i 
| 2 various 
U AVAILABLE after Sept. 1, the services of ¢ + & 


WASHINGTON. Per capita | training problems pre 
wealth and the percentage of Negro | sented by General Motors’ large 
population in given localities are | complex organization. 
the two most significant factors | 
determining the per capita regis- | 


a salesman who is well acquainted with 
the key men of all the automotive and STEEL CYLINDER liners, now 
accessory manufacturers in Detroit and| used on a large share of Ford V-8 
engines, represent an unusual ap- 





its environments. Would be pleased to 


é interested. Box 236, 2 - ° . : 2 hs 
Ff Automotive News, Detrolt. plication of a common, “garden | possible interruptions to produc-| tration of motor vehicles, accord- 
; ——— |variety” of steel to a spot where | tion. Several complete “lines, from ing to surveys upon which the U. S. 
WANTED wear is bound to be severe. While| presses to furnaces and plating! bureau of mines reported last week. | 


The total amount of gasoline | 
consumed by the average motor | 
vehicle in the various states, how- | 
ever, depends chiefly on the aver- 
age winter temperature, the propor- 
tion of trucks, the density of 
population and the cost of insur- | 
ance and registration fees, it was 
found. 

Coincidentally, statistics gathered 
from 50 representative cities 
throughout the country show that | 
gasoline sold at retail at an average 
price of 12.58 cents per gallon at| 
the start of this month. This aver- 


equipment, are operated. 


SALES MANAGER WANTED — One ot |the company has released no de- 


largest and most successful automobile 
concerns in Washington, D.C. wants re- 
tail sales manager. Good salary, gen- 
i erous bonus and real future for the right 
: man. Must be experienced executive of 
proven ability and good character. Write 
Box 235, Automotive News, Detroit. 


approach to : 


{ Automobile Sales Executive Wanted 
i One of the largest Distributors in New 
York, handling a car with excellent 
public acceptance, has an opening for 
a Strong Sales Executive. 

The man we want is now employed, 
preferably with a volume car manu- 
facturer. He must have a good back- 


ground and experience in and around 
His present 


the New York territory. sees. ee ee a ea 
position and salary is good, but this is age compares with 12.53 cents a 
a better position and a salary in line |}month before = 13.28 cents on 
with the responsibility. |Aug. 1, 1939. Taxes levied by | 
In answering this advertisement please | federal, state and some local gov- | 





give full details concerning yourself, 


iP ‘ - gveraci 599 oa : ar | 
state your present salary and employ- ;ernments, averaging 5.92 cents per | 


|gallon, increased the cost of gaso- | 





sacar lin ear By then Rte vo = | “YOUR ATTENTION, please,” asks the instructor in Pontiac’s school for liek te Sx amennaae ta AAR Geel 
our part to properly protect your pres- zone service men which was in session last week. Here some of the 57 pareees es meer - ones cen S| 
ent conneection. Investigate, Box 237, || men in attendance study under expert instruction improvements im the = per gallon, against an average of | 
Automotive News, 51 E. 42nd St., New Pontiac power plant, which include dual carburetion. Because = Se aaauses 18.45 cents a month ago and 18.74 | 

of mechanical refinements this year, the school’s session was incre | cents in August of last year. 





pi City. 
York City the customary three days to a week. 
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Actual top and bottom prices on 1939, 1938, 1937 and Cleveland. Plain Dealer; Indianapolis- ace 
1936 used cars, as advertised in local newspapers. y P = News; Chicago—Tribune; Milwaukee er ew 
SEDAN prices only used in this comparison, News- Used Car Selling rices Orleans — Picayune, Stat 8: Tulsa : World; awe 
papers co-operating include: Boston--Globe; New York a 11 Post; Los Angeles-—-Times; San Francisco rami 
— Times, Journal American; Philadelphia — Bulletin; As Advertised, Aug. o- 
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National Average, All Makes, Aug. 11—$477-$411 
National Average, All Makes, Aug. 4—$473-$406 
Used Car Selling Prices, as advertise d in the 


classified section of 
This is the first time anywhere that bona- fide 


metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature. 
top and bottom prices have been compiled from published figures to establish the trend of the market and the re sulting national index. 
Where no prices are quoted, no car of make and model was offered during the period covered. 


Cincinnat St. Louis, Atlanta, Dallas and Seattle appeared on thi page last week and will be published again next week 
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Rites Are Held | 
In New York for 
WalterP. Chrysler 


(Continued from Page 1) 

cials included F. C. Bahr, L. L. Col- 
bert, H. A. Davies, D. S. Eddins, J. K. 
Harness, A. D. Hascall, L. A. Moeh- 
ring, William J. O'Neil, Frederick 
Slack, C. H. Wills, H. T. Woolson, J. C. 
Zeder, Walter O. Briggs jr., W. P. 
Brown and W. D. Robinson. 

_ Automobile manufacturers, includ- 
ing the famous Question Club, of 
which Mr. Chrysler was a member, 
who attended were: 

A. Donnally Armitage of Buffalo, 
Harry L. Bill of Dayton, Augustus S. 
Blagden of Amber, Pa.; Thomas Blag- 
den jr. of New York, Edward H. 
Broadwell of Longmeadow, Mass.; 
John F. Creamer of New York, Harley 
J. Earl and H. W. Griffith of Detroit, 
Charles W. Hills jr., John H. Mer- 
rell of Chicago, William T. Morris of 
New York, William L. O’Neill of 
Chicago, E. W. Rickenbacker of New 
York, Shepherd M. Roberts of Chicago, 
Samuel Robertson of Akron, George 
H. Townsend of New York and Thomas 
G. Wade of Detroit. 

As a personal tribute to Mr. Chrysler 
the corporation’s plants spent 15 min- 
utes in silence on Wednesday. 

Latest SEC reports indicate that 
Mr. Chrysler held 74,662 shares of 
Chrysler Corp. on Jan. 31, 1940, or 
34,070 shares less than on Jan. 31, 
1939. This disposal was since July 
1939 since in that month he sold 
10,000 shares; in August, 8,100 
shares; September, 11,900 shares 
and in October 3,500 shares. Trans- 
actions for the next three months 
totaled 570 shares more, disposed of 
through sale or gift. 


July Consumption 
Of Rubber Tops 
Both June and 739 


NEW YORK.—According to the 
Rubber Manufacturers Assn., Inc. 
it is estimated that rubber manu- 
facturers in the U. S. A. consumed 
47,011 long tons of crude rubber 
during July. This represents an 
increase of 1.1 percent over the 
June consumption of 46,506 long 
tons, and is 4.5 percent above 
July, 1939, when 44,975 (revised) 
long tons were consumed. 

Gross imports for July as re- 
ported by the U. S. department 
of commerce were 69,474 long tons, 
representing an increase of 28.9 
percent over the June figure of 
53,889 long tons, and were 85.9 
percent over the 37,372 long tons 
imported in July, 1939. 

Total domestic stocks are esti- 
mated by the association as of 
July 31, to be 190,222 long tons, 
an increase of 13.1 percent over 
the stocks on hand at the end of 
June which were 168,235 long tons, 
and 15 percent over the stocks of 
165,450 (revised) long tons on hand 
at the end of July, 1939. 

Crude rubber afloat to United 
States ports on July 31, is estimated 
to have been 139,629 long tons, 
which compares with 119,138 long 
tons reported afloat as of the end 
of June, and 52,990 long tons afloat 
July 31, 1939. 

Reclaimed rubber consumption 
for July is estimated at 14,298 long 
tons, production at 14,342 long tons, 
and stocks on hand July 31, 1940, 
at 28,058 long tons. 


Dodge Makes Changes 


In Its Boston Region 
DETROIT. — Field organization 
changes just announced by Dodge 
provide for the discontinuance of 
the Boston region’s “Boston City” 
district. Dodge dealers, who for- 
merly operated under “Boston City” 
district supervision, are now in- 
cluded in the “Greater Boston” 
district. 

M. M. Whipple, formerly Boston 
City manager, becomes district 
representative covering the 
“Greater Boston” district; Whipple 
succeeds J. A. Kearns who has 
been transferred to the Plymouth 
division. 


















































Dealerships Burn 
WINCHESTER, Ky.—Fire last week 
destroyed 46 automobiles, stored in two 
dealerships, one operated by Tom 
Swope, who is also a member of the 
state legislature, and the other oper- 
ated ny < Cc. Early. The blaze swept 
ve 


throug business establishments 
and destroyed a half block of property. 
Both new and used cars were included 


in the loss. 
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Saga of Walter P. Chrysler .. 


By CHRIS SINSABAUGH 
Editor, Automotive News 
WALTER PERCY CHRYSLER, born at Wamego, Kan., April 2, 
1875; died in Great Neck, L. 1., Aug. 18, 1940, after a lingering illness 
since May 26, 1938. Survived by two sons, Walter ir. and Jack F. 
and two daughters, Mrs. Byron C. Foy and Mrs. Edgar W. Garbisch, 
and a sister, Mrs. Edward Harvey of Los Angeles. 


Walter Chrysler had held many high positions in the 
automobile industry prior to hanging out his own 
shingle. His experience, gained first with General Mo- 
tors, which collected rich royalties as a result of having 
Chrysler on its executive payroll for years and later on 
as receiver for Maxwell and Chalmers, singularly fitted 
him for the big job he took over when he started in 
business for himself 15 years ago with the Chrysler 
Corp. A deluxe model of an automobile executive then, 
he was backed up by a small coterie of men he had 
hand-picked for their important executive tasks, all im- 
bued with the same one-for-all all-for-one spirit that 
made success a certainty. The result never was in doubt. 

Somehow when I get to thinking about the Chrysler 
Corp. I sorta compare it with a phoenix arising from 
the ashes of the late lamented Maxwell and Chalmers, 
because those two now defunct companies, for which 
Walter P. served as receiver, were the stepping stones 
that Walter P. and his Chrysler Corp. trod in their get- 
away. The mighty corporation is a monument of a man 
who started life as a railroad mechanic and climbed to 
the seats of the mighty, one of the really great in- 
dustrialists of his time. 

One who has read Boyden Sparkes’ “Life of an Ameri- 
can Workman,” the saga of Walter Chrysler, which ran 
serially in the Saturday Evening Post in 1938, must 
know that his great pride was in the fact that he 
started his career as an apprentice working for the 
Union Pacific Railroad. His father before him had been 
a railroad man, and Son Walter had inherited his love 
for railroading. Inherent in Walter, too, was the itch to 
do something with his hands and with tools, plus an in- 
quisitiveness that made him want to take things to 
pieces and find out for himself just what made the 
wheels go ’round and the clock tick. It was this inherit- 
ance that charted his course in his future life. He didn’t 
stay long as an apprentice mechanic but round-by-round 
he climbed the railroad ladder in his specialty — me- 
chanics—until he had become the $8,000-a-year works 
manager at Pittsburgh for American Locomotive Co. 
He had touched all the bases and his railroad future 
seemed assured. . 


Purchase of a Locomobile 
Turning Point in Life 

Then the automobile came into his life as a business 
possibility and his destiny changed overnight. While he 
was a highly trained railroad mechanic no automobile 
engineer could tell him anything about the innards of 
the gasoline engine and the component parts that go 
into making a motor car. Possibly by this time he was 
as competent to design and build one as any man who 
ever had worn an SAE button, thanks to the curiosity 
developed in 1908 when he went to the Chicago automo- 
bile show and bought a Locomobile for $5,000. Uncon- 
sciously that purchase was the turning point in his life, 
although Chrysler did not know it then. 

That story about his buying the Locomobile is one 
of the classics of motordom and bears repeating briefly 
here. At the time, Chrysler was superintendent of mo- 
tive power for the Chicago & Great Western, as high as 
a man could go mechanically in railroad service. You 
could teach him little he didn’t know about his profes- 
sion but his ignorance as regards motor cars was crass 
indeed. He didn’t own a car at the time; never had 
driven one but he did want that Locomobile and he 
bought it. And that purchase was one in which high 
financing played a most important part. He had $700 
in cash and then there were no kindly finance companies 
to take the weight off his pocketbook. 


Learning to Drive 
His Next Operation 
By this time, though, Walter had several influential 
friends, one of them a prominent Chicago banker who 
was completely sold on him because of what he had done 
in railroading, plus the conviction Walter was sincere 
and honest as the day was long. The banker, though, 
tried to discourage him going in hock for the additional 
$4,300. That looked like an insurmountable obstacle for 
a man who was earning only $350 a month. Walter, 
though, was a salesman, even in those days, although 
he might not have realized it. His persistence won out 
and the banker finally said if Chrysler would get some- 
one else on the note the $4,300 would be forthcoming. 
And the other endorser turned up in Bill Causey, then 
superintendent of Chicago Great Western Railway. Bill 


sot ga had promised Walter he would, so the deal was 
made. 

That Locomobile might have looked like a white ele. 
phant to the residents of Oelwein, Kan., when it arrived 
in a freight car but in reality it proved to be Aladdin’s 
lamp which, when rubbed with Chrysler elbow grease 
summoned the genii, who got busy on the young rail. 
road man’s destiny. Possibly that genii was farsighteq 
enough to envision the Chrysler Corp. of today. 

When the $5,000 automobile came out of the freight 
car a teamster hooked a chain to it and two sturd 
horses hauled it to the Chrysler home and put it in the 
barn. There it stood for weeks while Walter dissected it. 
He would disassemble it, study the parts strewn on the 
floor, then reassemble it. He would crank the motor and 
listen to its hum, music to his ears. This took three 
months and by then Chrysler undoubtedly knew more 
about the Locomobile than did the man who designed 
and built it, A. L. Riker. But Chrysler did not know how 
to drive it—to learn the art was the next major opera- 
tion. 

His first attempt and the failure that accompanied it 
would have discouraged anyone except Chrysler him- 
self. He knew how each part functioned but he never 
had tried to drive. He gave the engine too much gas at 
the start and she started to buck and the first thing he 
knew car and driver were in an adjoining ditch, and 
the teamster and his horses had to be called to the 
rescue. The next attempt he did a little better. He went 
at least two miles, there and back, and had enough ad- 
ventures to fill a good sized book. Neighbors had to help 
him push the car into the barn. Chrysler was dog-tired 
but he had conquered. 

After that, driving came easy to him. The research 
did not stop and many’s the time Chrysler would re- 
turn to the friendly barn, which was his laboratory, to 
tear the engine down and then reassemble it, so even- 
tually he felt he could put it together again in the dark 
if need be—he had learned everything about it and it 
no longer was a mystery to him. ; 


Salary Climbs 
to $8,000 a Year 

This self-taught course in automobile mechanics, how- 
ever, did not immediately make a motor car manufac- 
turer out of Walter P. But it was a mighty important 
stepping stone, as time proved. Young Chrysler was not 
through with railroading in 1908 by any means. He had 
made good in his original profession and was climbing 
the railroad ladder rung by rung. By 1911 he was works 
manager of American Locomotive Co. in Pittsburgh, 
getting $8,000 a year and with a promise of a jump to 
$12,000 when he received a telegram signed “James J. 
Storrow,” inviting Chrysler to call on him in New York. 
He never had heard the name—he didn’t know Storrow 
not only was a director of American Locomotive, that 
he also was chairman of General Motors’ finance com- 
mittee and for several months had been GM president; 
and that he, too, was head of the great banking house 
of Lee, Higginson & Co. He had to be told all this by one 
of his banker friends to whom he had shown the tele- 
gram. So Chrysler hot-footed it to New York. 

“So you’re the fellow who transformed our Allegheny 
plant from a losing venture into a paying one,” Storrow, 
speaking as an ALCO director, shot at him as the two 
faced each other for the first time. “Did you ever think 
about going into the automobile business?” Whereupon 
Chrysler admitted he had given it some thought but 
that he was well satisfied with the progress he was mak- 
ing in railroading. 

Whereupon Storrow stepped into another one of his 
characters — he was an automobile executive — and he 
dangled tempting bait. He wanted Chrysler to become 
works manager of Buick at Flint. It sounded intriguing 
as Storrow asked him if he would mind going to Flint 
and talk to Charles W. Nash, its new president, de- 
scribed by the banker as a man “who has earned a great 
reputation as a carriage manufacturer, and we all agree 
he is precisely the man to steer the company now. How- 
ever, the automobile business is still new to him, and he 
agrees with me that he needs someone with a lot of ma- 
chinery experience to run the works.” 


* 


Life-Long Friendship 
Has Its Beginning oe 
So Chrysler went to Flint after receiving a telegraphic 
invitation from Nash and after the first five minutes 0 
conversation the beginning of a life-long friendship was 
the result. Neither of them could peer far enough into 
the future and visualize their destinies—Nash a presl 
dent of General Motors and later a manufacturer of. we 
own car, the Nash; and Chrysler, founder of the _— 
Chrysler Corp. They were kindred souls from the start. 


(Continued on Next Page) 
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Nash baited his trap by suggesting that before they 
talked business Chrysler should look over the plant. So 
Walter did. His trained eyes showed him the oppor- 
tunity for improvement in shop methods. His mind 
clicked the message, “‘What a job I could do here if I 
were boss!” And he went back to Nash’s office, accepted 
one of Charley’s panatelas, took a few puffs and frankly 
admitted he would like to join up. 

Nash asked him what salary he would expect and 
Walter told him he was then getting $8,000 a year and 
had been promised a raise to $12,000 if he would turn 
down the Buick proposition. 

“In this business we don’t pay such salaries,” Nash 
told him and it looked like no dice. But the bug had 
pitten Walter and he asked how much Buick would pay 
him. Not over $6,000, he was told. Nash must have been 
flabbergasted when Chrysler said: “I accept, Mr. 
Nash.” Just four words, but they changed the whole 
course of the railroad man’s life. He was willing to take 
a chance at half what he would have gotten if he stayed 
with American Locomotive! He had faith in his destiny. 

So dynamic Walter took off his coat and went to work 
for Buick. He revolutionized its shop methods, proved 
John J. Storrow was a picker of men and that Nash, too, 
was justified in the appointment. For three years he 
plugged along at $6,000. He wasn’t egotistical; he knew 
he had more than made good. Through his reorganiza- 
tion of plant methods he had stepped Buick production 
up from 45 cars a day, when he first took over, to better 
than 200. And Buick was going places. Nash’s hat nearly 
blew off when his works manager stalked into the corner 
office and demanded a raise from $6,000 to $25,000 a 
year. “And next year it will have to be $50,000,” he 
was told. The demand was put up to Storrow and the 
immense raise was forthcoming. Walter was worth it. 


* * 


Gets $10,000 a Month 
From Buick 

Nash was to go on to become president of General 
Motors, with Chrysler as general manager of Buick. In 
1915 William C. Durant was to stage his combat and 
regain control of General Motors. Nash retired the next 
year when Durant assumed the presidency. By then 
Storrow and Nash had got their heads together and 
they propositioned Chrysler to join them in going into 
business for themselves. Chrysler was interested, espe- 
cially when Storrow and Nash told him they were 
dickering to buy out Packard. Durant countered with 
the offer of the presidency of Buick to Chrysler. The 
Packard plan failed to materialize. Then through 
Storrow, Nash had a chance to buy the old Jeffery plant 
in Kenosha for less than $5,000,000. They pleaded with 
Chrysler to become one of three to take it over. Chrysler 
gave it long thought and reluctantly declined because 
he didn’t want to tear up stakes again and move to an- 
other strange town. So he accepted Durant’s proposition 
and became president of Buick. 

Durant paid him $10,000 a month for three years but 
these two human dynamos couldn’t always see eye to 
eye and in 1919 he decided to call it a day and retire 
from business at the age of 45. He’d made his pile. But 
the bankers couldn’t let a man of his demonstrated 
ability get away from them. John N. Willys and his big 
corporation were in financial difficulties in 1920 and 
Chrysler was the one man to save the day for Willys, 
the bankers thought. They prevailed on him to accept 
the job of executive vice-president of the Willys busi- 
ness at a salary of $1,000,000 a year. He was to have 
absolute control. He took it and the first thing he did 
was to cut John N.’s salary of $150,000 a year to $75,000. 

While Chrysler was still directing Willys operations, 
the Maxwell Motor Co. got into difficulties. It had leased 
the Chalmers company and things weren’t so hot. Max- 
well’s total debts amounted to $26,000,000 and the 
Bradys needed the Chrysler pulmotor to revive what 
looked like a corpse. The Bradys were old friends of 
Chrysler and they prevailed on him to take on Maxwell 
in addition to the Willys job. Walter surprised the 
Bradys by asking for the loan of an additional $15,000,- 
000. Maxwell and Chalmers went through a friendly 
receivership and Walter went to work as chairman of 
the Maxwell reorganization committee. Unconsciously, 
he was building for the future—for a business of his 
own. In the back of his mind, he could visualize his own 
company and a car bearing his own name. This took 
clearer form when, in 1922, his work with Willys was 
finished, the bankers having arranged for a $16,500,000 
bond issue to retire the Willys-Overland loan and put 
the company in a receivership. 


Chrysler Corp. Scores 
in Short Span 


So the next order of business brings us up to 1925 
when the Chrysler Corp. came into being, the brain 





child of Walter P. Chrysler, which left his footprints in 
the sands of time. How this infant of 15 years ago, 
starting nearly two decades after its two most formid- 
able competitors of today, scored one of the most sen- 
sational industrial accomplishments in the history of 
the world in his short span is history. Now one of 
the highly respected “Big Three,” which also includes 
General Motors and Ford, the books of the corporation 
showed on its recently celebrated 15th birthday, that 
since its incorporation, June 6, 1925, and to Jan. 1, 1940, 
its units had built 8,037,956 motor vehicles and as a re- 
sult of its operations had created and distributed the 
total of $5,321,780,000. Of this, $109,589,000 was re- 
tained in the business and $210,970,000 paid to stock- 
holders; $302,883,000 for engineering, selling and ad- 
ministrative expenses; $967,689,000 for wages and 
salaries; and $3,285,000,000 for materials and supplies. 

Today the corporation’s battlefront’s big guns are 
Plymouth, the mass production car and in the low-price 
bracket, which in eight years has come from scratch 
to one of the three makes that lead the field by a wide 
margin; Dodge, De Soto and Chrysler. Dodge truck 
operations is a business in itself. 

And as chairman of the board of the Chrysler Corp., 
he surrounded himself by an executive personnel 
which includes K. T. Keller, president; Fred M. Zeder, 
vice-chairman of the board in charge of engineering; 
B. E. Hutchinson, chairman of the finance committee; 
W. Ledyard Mitchell, vice-president in charge of inter- 
national business; J. E. Fields, vice-president; A. van- 
DerZee, vice-president in charge of sales; Byron C. Foy, 
vice-president; Herman L. Weckler, vice-president in 
charge of operations, and Nicholas Kelly, vice-president 


and general counsel. 


increased his dealer body from 661 
in January of 1939 to 2,300, and 
who had the conviction that at the 





end of the ’41 car-model year he 
will have made 60,000 units. In ad- 
dition, he had given the men in the 
plant twice as much work as they 
had had the previous year. 


Financially, Willys- Overland is 
in a much stronger position, too, 
he told me, citing that when he 
took over the company owed $600,- 
000 to the banks, which had to be 
paid off before it could get the 
government loan of $2,500,000. As of 
today, it has $1,963,000 cash in the 
bank and $13,000,000 in other as- 
|sets such as inventory, plants, etc. 
|Current liabilities are $1,179,303. 


| * * * 


GRANTED Frazer’s showing 
|does not as yet equal the palmy 
days of John N. Willys, when, with 
a dealer body of 5,600, it was 
|nothing unusual to sell 300,000 cars 
jin a season, yet it must be ad- 
|mitted progress in that direction 
|has been made. Right now Joe can 
|}see the end of the rainbow and he 
| visualizes the pot of gold that waits 
|for him. His plans for 1941 have 
|been carefully laid, so he told me, 
j}including a surprise party — he'll 
|market his product under a new 
|nameplate. This will be announced 
Oct. 1 at the same time as the new 
stuff starts rolling off the line. 

} * * * 

| SENTIMENTAL old-timers may 
|shake their heads over the change 
| of car name, but President Frazer, 
| house-cleaning as he has been do- 
ing, feels a new monicker is called 
|for. And to make the new name 
;sink into the minds of the car 
| buyers, he has added a Big Bertha 
advertising man to the Overland 
| battery-—- Theodore F. MacManus, 
iwho will be his counselor in the 
Battle of Forty-One. Called back 
|into service after a few years on 
furlough, he is expected to tackle | 





|his job with the same enthusiasm | 


he displayed years ago when he} 
put advertising diapers on Cadillac, 
Dodge, Chrysler, Plymouth, De Soto 
and Fisher Body. 

His first big advertising blast 
will be eagerly read, no doubt, and 
many will be expecting him to re- 
peat some time during the coming | 
season copy that may approach 
that legendary ad he wrote for 
Cadillac, the “Penalty of Leader- 
ship” that has lived through the | 
comparable only with 


ages, 


Sparks 


(Continued from Page 1) 
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Jordan’s “Somewhere West of 
Laramie.” 
* * ” 

DAWN’S CURTAIN went up last 
Thursday with beclouded skies and 
a steady drizzle of rain threaten- 
ing a washout of the Nash press 
preview at the Old Club, across 
Lake St. Clair from Detroit. We, 
the press went there 200 strong in 
a Canadian steamer from Walker- 
ville, Ont., and living up to the old 
axiom “it’s always fair weather 
when good fellows get together,’ 
the rain stopped before embarka- 
tion. Which was Nash luck, as- 
sisted by the axiom, no doubt. 


We saw the new models at the 
club. They well could be called hot 
off the griddle because it wasn’t 
until the night before that even 
Bill Blees had had a look at them 
in their completed form. And when 
a general sales manager has to 
wait so long for a peek, that sorta 
proves what I said about “hot off 
the griddle.” 

* * * 

GREAT EMPHASIS was placed 
by the Nash people on the birth of 
the new car—the 600, which is to 
invade the low-priced field in com- 
petition with Chevrolet, Ford and 
Plymouth. I saw it and the look I 
got convinced me it is not a little 
car, but a big one with which Blees 
and his dealers can go after a new 
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MEMA Signs Up 
15 More Parts 


Manufacturers 


NEW YORK.—According to A. H. 
Eichholz, general manager of Mo- 
tor and Equipment Manufacturers 
Assn., 15 more manufacturers of 
automotive products have become 
affiliated with MEMA as members 
and 11 more as subscribers to its 
credit service. 

New members are as follows: 
Beckwith-Chandler Co., Newark, A. 
W. Slocum, sales manager; Brandt- 
Warner Mfg. Co., York, Pa., W. C. 
Bulette, president and general man- 
ager; Burton-Rogers Co., Boston, 
C. W. Burton, president; Joseph 
Dixon Crucible Co., Jersey City, N. 
J., J. M. Willits, sales manager, 
lubricants sales department; 
Thomas A. Edison, Inc., Emark 
Battery division, Kearny, N. J., B. 
F.. Morris, vice-president and divi- 
sional manager; Edison-Splitdorf 
Corp., West Orange, N. J., A. J. 
Clark, vice-president and general 
manager; Electro Products Co., 
New York, P. O. Stewart, propri- 
etor; L. H. Gilmer Co., Philadel- 
phia, J. E. Moyer, manager auto- 
motive sales; Leonard Spark Plug 
Co., Newark, Edward Haas, presi- 
dent. 

Lisle Corp., Clarinda, Ia., C. V. 
Lisle, president; Murphy Varnish 
Co., Newark, H. W. Lay, general 
sales manager; Sterling Tool Prod- 
ucts Co., Detroit, C. B. Johnson, 
general sales manager; Storm Mfg. 
Co., Inc., Minneapolis, R. H. Booth, 
sales manager; Universal Battery 
Co., Chicago, Albert A. Cohn, vice- 
president; World Bestos Corp., 
Paterson, N. J., C. P. Brockway, 
president. 

Manufacturers subscribing for 
MEMA’s credit service are: Acces- 
sories Corp., Gastonia, N. C,; 
Brandt-Warner Mfg. Co., York, Pa.; 
Clawson & Bals, Inc., Chicago; 
Electro Products Co., New York; 
Fram Corp., East Providence, R. 1; 
L. H. Gilmer Co., Philadelphia; 
C. E. Niehoff & Co., Chicago; Slee- 
tex Co., Inc., New York; Stenor, 
Inc., Stamford, Conn.; Sterling 
Tool Products Co., Detroit; War- 
wick Laboratories Corp., Brook- 
lyn, N. Y. 





Dealers Celebrate 


BUFFALO.—More than 400 western 
New York and northern Pennsylvania 
Ford dealers and salesmen frolicked 
at an outing at the Park Country Club, 
Williamsville, N. Y., climaxing a June- 
July sales promotion contest. First 
E~ in the sales division was awarded 

y Robert F. Leonard, Buffalo branch 
manager, to Fred A. Reuter of Ken- 
more Motor Co. Inc. Howard Abt was 
outing chairman. 


market in which Nash has not 
hitherto been. It seems to be the 
missing link that will give the 
company an opportunity to enter 
the 90 percent field instead of the 
35 percent one in which Nash has 
been operating. 
© + 

THE PRESS PARTY at lunch 
listened to Charley Nash himself, 
the veteran who couldn’t resist the 
appeal of a preview. The veteran 
still has his enthusiasm for his 
product he always has displayed, 
and his speech was a big hit. As 
also was that of President George 
Mason. And, unusual for such a 
party, Mason had all his directors 
there and introduced them to we, 
the press. 


“Who, Me?°? Skips a Week 


“WHO, ME?” does not appear in this issue, the first break in the continuity 


of the saga that started in January, 1939. 
material he had prepared about Walter P. Chrysler to tell elsewhere in 


the 
uto- 


Instead, the author is usin 


motive News today the life story of the late chairman of the board of th 
Chrysler Corp. Publication of “‘Who, Me?” installments will be ‘resumed in 


the next issue. 


‘Copies of the Special 


Check for &.......... 


| 
! 
! 
| 
| 
! 
| 
| 
(Each copy of this limited edition will be autographed). 
| 
| 
| 
! 
| 
| 
| 
| 
| 


CHRIS SINSABAUGH, 2751 E. Jefferson, Detroit, Mich. 
Please enter our order, when published this fall, for: 


Copies of “Who, Me? — My AUTObiography” at $3.00 
each, post-paid. (Price on publication, $3.75). 


Deluxe Edition at $7.50 each. 


- enclosed 1) or ship C.0.D. 7 
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Drive it into the Living Room 


OR that is where the decision to buy a new 
car is made ... where you must do your pre- 
liminary selling if yours is to be one of the three 
cars (on the average) that survive weeks of 
speculation and discussion ... where you must 
sell Mother on the upholstery and interior 
appointments, Father on the brakes and the 


motor, and Junior on the new hood design. 


And you don’t need road maps or ramps to 
get into the living rooms of approximately one- 
third of New York’s best new car prospects... 
you need the Journal-American. This feature- 
packed, family-read newspaper steers your car 


into more than 630,000 metropolitan homes 


... parks it right in the middle of the family 
circle where it is sure of the attention of every 
member of the family who has a voice in the 
purchase of a new car. . . spotlights it with 
automotive news to stimulate the kind of in- 


terest that is backed up by spendable dollars. 


Advertisers know that thie ready-willing-and- 
able-to-buy Journal-American audience can be 
reached effectively only through this base news- 
paper... and at the lowest standard-size milline 
rate in New York. Put your schedules in the 
living-room-bound newspaper that carries more 
automobile advertising .. . new and used... 


than any other metropolitan paper. 


New York Journal-American 


NATIONALLY REPRESENTED BY RODNEY E. BOONE ORGANIZATION 


With offices in New York . Chicago 


Boston . Baltimore 


Detroit , Philadelphia 


San Francisco 


Pittsburgh 


Los Angeles ° Seattle 





